	WSB University


	Field of study: Management

	Module / course: Corporate management /Corporate management on the international market

	Educational profile: General

	Education cycle: II cycle studies

	Number of hours per semester
	1
	2

	
	I
	II
	III
	IV

	Full time studies

(L/C/lab/pr/e)
	16L/12C
	
	
	

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	

	LECTURER

	Monika Sulimowska-Formowicz PhD

	FORM OF CLASSES


	Lectures, classes

	COURSE OBJECTIVES


	The aim of the course is to give students the knowledge about main theoretical and managerial aspects of firm’s functioning in international business as well as competences of critical analysis of managerial problems and finding strategic and operational solutions. 

	Course objectives
	References to course objectives:
	Description of educational results  
	Verification of educational results

	
	Major-related learning outcomes 
	Area-related  learning outcomes 
	Knowledge


	CoprMana_K01
	Z2_W01
Z2_W04

Z2_W15

Z2_W19 
	S2A_W01 S2A_W02

S2A_W08

S2A_W11
	Knowledge of basic problems of international management of an enterprise: motives for internationalization, international market entry modes and managing internationalized operations of a company.
	Assessment of answers to test questions.
Assessment of case studies analysis.

	Abilities

	CoprMana_A02
	Z2_U02
Z2_U07

Z2_U14
	S2A_U02 S2A_U03
S2A_U06

S2A_U10
	Understanding of aims and conditions of strategic and operational activities of an internationalized enterprises.
Ability to analyze strategic situation of an international company and to propose strategic and operational solutions to identified problems. 
	Assessment of case studies analysis.

	Social competences:

	CoprMana_S03
	Z2_K01
Z2_K02
	S2A_K01 S2A_K06
S2A_K02 
	Ability to discuss international business problems and to present in public own opinions and results of own work.
	Assessment of class activity.

Assessment of case studies analysis.

	Students’ workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 16h
Participation in classes = 12h
Preparation to classes = 12h
Preparation to lectures = 8h
Preparation to an examination = 15h
Project tasks =

e-learning =

Credit/examination = 2h
others  (indicate which) = 

TOTAL: 65h
ECTS points: 2,5
Including practical classes: 1
	Part-time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

e-learning =

Credit/examination =

others  (indicate which) = 

TOTAL:

ECTS points:

Including practical classes:



	PREREQUISITES


	Basics in management, microeconomics, marketing, strategic management

	COURSE CONTENT

(Division to contact classes and e-learning)

	Contact classes:
· International business – introduction
· Foreign market entry motives

· Foreign market entry modes

· Foreign market entry as a strategic decision

· Structuring firm’s international operations

· International HRM

· Internationalization strategies – case studies

E-learning: not applicable

	LITERATURE
(compulsory reading)


	· Peng, M.W.  (2017), Global 4. Global business, Cengage Learning, Part 3, Chapters: 9-15, pp.138- 247.
· Cavusgil, S.T., Knight, G., Riesenberger, J. (2017), International Business. The New Realities, 4th Edition, Pearson, Chapters:10-17, pp. 286-521.

· Introduction to international business : a cultural approach to management / Barbara Mazur ; Wyższa Szkoła Finansów i Zarządzania w Białymstoku. - Białystok : University of Finance and Management, 2006. 
· Introduction to Management : International Student Version / John R. Schermerhorn Jr., Daniel G. Bachrach. - 13 ed. - Chiny : John Wiley & Sons Singapore Pte. Ltd., 2015. 

· Hill, CH.W., Udayasankar, K., Chou-How, W. (2013), Global business today, McGraw Hill Higher Education; Global edition.

	OPTIONAL LITERATURE
	· International business strategy: theory and practice (2015) Buckley, P.J., Ghauri, P.N. (eds.) : Routledge, London; New York.

· Luthans, F., Doh, J.P. (2012), International management: culture, strategy, and behavior - 8th ed. - McGraw-Hill, New York.

· Ricks, D.A., (2006), Blunders in international business - 4th ed. - Malden: Blackwell Publishing.
· Intercultural management issues (2012), Rozkwitalska M. (ed.), Difin, Warsaw.

· Punnett, B.J., (2012), International perspectives on organizational behavior and human resource management – 3rd edition, Routlege. 
· Born global firms : a new international enterprise / S. Tamer Cavusgil, Gary Knight. - New York : Business Expert Press, 2009. 

· Hill, Ch.W. (2013) International Business. Competing in the global marketplace, McGraw-Hill, Irwin, Part Five (Chapters: 13, 14, 15), Part Six (Chapters: 16, 17, 19).

	TEACHING METHODS

(Division to contact classes and e-learning)

	Contact classes:
· lecture with the use of multimedia
· class discussion, case studies

E-learning: not applicable

	TEACHING AIDS
	

	PROJECT

(if implemented in the framework of a classes module)
	Not applicable 

	METHOD Of ASSESSMENT

(Division to contact classes and e-learning 
	· lectures: written exam 
· classes: class participation, case study

	FORM AND CONDITIONS OF ASSESSMENT
	· written exam – test with closed and open questions, individual work
· class participation – participation in class discussion – individual work
· case study – preparation, update, analysis and presentation of an international management case study, discussion moderation – group work


* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning

