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PhD in social sciences in the discipline of management and quality sciences. Head of the Department of
Management and Production Engineering (WSB University in Dgbrowa Gdérnicza). At the Branch Faculty in
Cieszyn. Since 2015 he leads a team conducting research on, among other things, the determinants of
shaping relations on the Polish-Czech cross-border market of cultural services. Since 2016 he is the Polish
rapporteur at Arts Management Network in Weimar, and since 2018 a member of The European network
on cultural management and policy based in Brussels. Editor-in-chief of the scientific journal "Cultural
Management: Science and Education" (Scopus) published in Berlin. Deputy editor-in-chief of the scientific
journal "Forum Scientiae Oeconomia" (Scopus). Author of over 100 scientific publications (including five
books) in Polish, Czech and English on management in culture. Member of the Commission for Polish-Czech
and Polish-Slovak relations at the Polish Academy of Sciences, Vice President of the TNOiK branch in
Dabrowa Goérnicza. Chairman of the Organizing Committee of the International Scientific Conference
"Contemporary Problems of Management and Marketing in the Institutions of Culture" held periodically in
Cieszyn and Cesky T&sin.

Publications

Monographies

Wréblewski t., Ksztaftowanie relacji na polsko-czeskim transgranicznym rynku ustug kultury, PWE,
Warszawa 2020, ss. 336. ISBN 978-83-208-2413-1.

Wréblewski t., Strategie marketingowe w instytucjach kultury, PWE, Warszawa 2012, ss. 236. ISBN 978-83-
208-1982-3.

Wréblewski t., Marketing strategiczny w sektorze kultury Euroregionu Slgsk Cieszyriski, Wydawnictwo
CeDeWu, Warszawa 2016, ss. 250. ISBN 978-83-7556-845-5.

Wréblewski t., Culture management. Strategy and marketing aspects, Logos Verlag Berlin — Academics
Books for Sciences and Humanities, Berlin, Germany 2017, ss. 192. ISBN 978-3-8325-4378-5.

Maciejewski G., Mokrysz S., Wréblewski t., Consumers towards marketing strategies of coffee producers,
Wageningen Academic Publishers, Wageningen, The Netherlands 2020, ss. 260. ISBN 978-90-8686-352-5.

Editors of scientific monographs:

Wréblewski t., (red.): Zarzgdzanie w instytucjach kultury, Wydawnictwo CeDeWu, Warszawa 2014, ss. 211.
ISBN 978-83-7556-627-7.
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Kurowska-Pysz J., todziana-Grabowska J., Mikolas Z., Wrdblewski t.,: (red.): Perspektywy rozwoju sektora
kultury w Euroregionie Slgsk Cieszynski. Wybrane zagadnienia, Wydawnictwo Naukowe Wyzszej Szkoty
Biznesu w Dabrowie Gérniczej, Dgbrowa Gdrnicza 2014, ss. 176. ISBN 978-83-62897-80-3

Kurowska-Pysz , Marcin Lis, Joanna todziana-Grabowska, Zdenek Mikolds, tukasz Wrdblewski (red.): Polsko-
czeska wspotpraca transgraniczna w Euroregionie Beskidy. Wybrane problemy, Wydawnictwo Naukowe
Wyzszej Szkoty Biznesu w Dgbrowie Gérniczej, Dgbrowa Gérnicza 2014, ss. 182. ISBN 078-83-62897-81-0

Wréblewski t.,(red.): Zarzqdzanie w czasach kryzysu — wybrane zagadnienia, Wydawnictwo Naukowe
Wyzszej Szkoty Biznesu w Dgbrowie Gérniczej, Dgbrowa Gornicza 2015, ss. 226. ISBN 978-83-64927-14-0.

Kurowska-Pysz J., Wrdoblewski t.,(red.): Wybrane problemy zarzqdzania i marketingu w instytucjach kultury,
Wydawnictwo Naukowe Wyzszej Szkoty Biznesu w Dabrowie Gdrniczej, Dgbrowa Gdrnicza 2015, ss. 218.
ISBN 978-83-64927-57-7.

Wréblewski t.,(red.): Marketingowe oraz spoteczne aspekty zarzqdzania w kulturze, Wydawnictwo Adam
Marszatek, Torun 2017, ss. 287. ISBN 978-83-8019-711-4.

Wréblewski t., Dacko-Pikiewicz Z., C.Y. Liu J.,(red.), Cultural management. From theory to practice, London
Scientific, WSB University, London 2018, ss. 182. ISBN 978-0-9954618-6-4.

Sroka W., Kurowska-Pysz J., Wréblewski t., Kliestikova J.,(red.), New trends in management: regional and
cross-border perspectives, London Scientific, WSB University, London 2018, ss. 288. ISBN 978-0-9954618-4-
0.

Wroblewski t., Gaio A., Rosewall E.,(red.) Sustainable cultural management, MDPI, Basel, Switzerland 2019,
ss. 294. ISBN 978-3-03921-598-0.

Wréblewski t.,(red.): Slgsk Cieszyriski w $wietle wyzwan i zagrozen XXI wieku, Polska Akademia Nauk Oddziat
w Katowicach, Stowarzyszenie Rozwoju i Wspdtpracy Regionalnej ,,Olza”, Studio NOA, Katowice-Cieszyn
2020, ss. 174. ISBN 978-83-66055-13-1.

Scientific article:

Wréblewski t.,The influence of creative industries on the socio-economic development of regions in Poland,
“International Journal of Entrepreneurial Knowledge”, Vol. 1, Iss. 1, 2014, s. 45-57, DOI:
10.15759/ijek/2014/v2i1/53762

Wréblewski t., Websites of Polish cultural and educational organizations in the Czech Republic - analysis
and evaluation, “Forum Scientiae Oeconomia”, Vol. 3, No. 1, 2015, s. 65-78.

Wréblewskit,: Creating an image of a region — Euroregion Beskydy and Euroregion Cieszyn Silesia examples,
“Engineering Management in Production and Services”, Vol. 8, Iss. 1, 2016, s. 91-100. DOI
https://doi.org/10.1515/emj-2016-0010

Wréblewskit., Edyta Radecka: Negotiation methods in the sector of bank liabilities - analysis and evaluation,
“Slovak Scientific Journal Management: Science and Education”, Vol. 5, No. 1, 2016, s. 30-37.
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Wréblewski t., Application of marketing in cultural organizations: The case of the Polish Cultural and
Educational Union in the Czech Republic, “Cultural Management: Science and Education”, Vol. 1, No.
1, 2017, s. 79-92.

Wrdblewski t., Strategie rozwoju produktu w sferze kultury na przyktadzie Polskiego Zwiqzku Kulturalno-
Oswiatowego w Republice Czeskiej, ,Kultura i Edukacja”, 1/115, 2017, s. 107-118, DOI
10.15804/kie.2017.01.07

Dacko-Pikiewicz Z., Wréblewski t., Spatial range of the influence of the philharmonic institutions in
Katowice, “Forum Scientiae Oeconomia”, Vol. 5, 2017, s. 17-34. DOI 10.23762/FSO_vol5spl_17 2

Dacko-Pikiewicz Z., Wréblewski t., Cuyler A. C. The European union consumer behaviour
in the festivals market in Poland, “Polish Journal of Management Studies”, Vol. 16, No. 2, 2017, s. 302-314.
DOI 10.17512/pjms.2017.16.2.26

Dacko-Pikiewicz Z., Wrdblewski t., Konsument na transgranicznym rynku ustug kultury(Studium przypadku
dla Miasta Cieszyn- Cesky Tésin), ,,Kutura i Rozwdj”, Nr 4 (5), 2017, s. 7-24, DOI 10.7366/KIR.2017.4.5.01

Wréblewski t., Mokrysz S., Consumer preferences for coffee types and coffee bean brands available on the
Polish market, “Journal of Advances in Social Science and Humanities”, Vol. 3/10, 2017, s. 36352-36362. DOI
10.15520/jassh310260

Wréblewski t., Consumer behaviour in the market of cultural services, “American Journal of Arts
Management”, Vol. 1, 2018, s. 1-13.

Dacko-Pikiewicz Z., Wréblewski t.,: Sustainable Consumer Behaviour in the Market of Cultural Services in
Central European Countries: The Example of Poland, “Sustainability”, Vol. 10, 3856, 2018.

Wréblewski t., Structure and conditions for the functioning of the Polish-Czech cross-border market of
cultural service, “Ekonomski vjesnik: Review of Contemporary Entrepreneurship, Business, and Economic
Issues”, Vol. 31, No. 2, 2018, s. 371-384.

Wréblewski t., Dziadzia B., Dacko-Pikiewicz Z. Sustainable Management of the Offer of Cultural Institutions
in the Cross-Border Market for Cultural Services—Barriers and Conditions, “Sustainability”, Vol. 10(9), 3253,
2018. https://doi.org/10.3390/su10093253

Wréblewski t., Rynkowe zachowania konsumentéw ustug Narodowej Orkiestry Symfonicznej Polskiego
Radia w Katowicach, ,,Marketing i Rynek”, Nr 1, 2018, s. 28-38.

Wréblewski t., Bilinska-Reformat K., Grzesiak M., Sustainable Activity of Cultural Service Consumers of Social
Media Users—Influence on the Brand Capital of Cultural Institutions, “Sustainability” Vol. 10(11), 3986,
2018. https://doi.org/10.3390/su10113986

Suchacéek J., Walancik M., Wréblewski £, Urminsky J., Drastichovd M., Sotkovsky |., Management of
Municipal Development of Euroregion Beskydy in Poland and Czechia, “Polish Journal of Management
Studies”, Vol. 18, No. 1, 2018, s. 365-378. DOI 10.17512/pjms.2018.18.1.27
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Maciejewski G., Mokrysz S., Wréblewski t., Preferencje konsumentow wobec marek kaw dostepnych na
polskim rynku - analiza poréwnawcza, ,,Marketing i Rynek”, Nr 4, 2018, s. 27-39.

Wréblewski t., Dacko-Pikiewicz Z., Kasik J., Chytilova L., Building the relationship between the culture
organization and clients in the cross-border market, “Polish Journal of Management Studies”, Vol. 18, No.
2, 2018, s. 402-415.

Wrdblewski ., Mokrysz S., Consumer preferences for coffee brands available on the polish market,
“Forum Scientiae Oeconomia”, Vol. 6. No. 2, 2018, s. 75-90. DOI 10.23762/FSO_VOL6NO2_18 6

Wréblewski t., Howaniec H., New trends in consumer behaviour in the market of cultural services in
Poland: implications for marketing, “Cultural Management: Science and Education”, Vol. 2. Iss. 2, 2018,
s. 67-84. DOI 10.30819/cmse.2-2.05

Wréblewski t., Gaio A. Rosewall E., Sustainable Cultural Management in the 21st
Century, “Sustainability”, Vol. 11(17), 4665, 2019. https://doi.org/10.3390/su11174665

Wrdblewski t., Rola i znaczenie aktywnosci online uzytkownikow mediow spotecznosciowych
w ksztaftowaniu wizerunku instytucji kultury, ,Zarzadzanie w Kulturze”, Tom 20, Nr 2, 2019, s. 221-239. DOI
10.4467/208439767K.19.014.10531

Wrdblewski t., Kasperek A., Euroregion as an Entity Stimulating the Sustainable Development of the Cross-
Border Market for Cultural Services in a City Divided by a Border, “Sustainability”, Vol. 11(8), 2232, 2019.
https://doi.org/10.3390/su11082232

Wréblewski t., Laberschek M., Wizerunek: kluczowy kapitat czy gra pozoréw, ,Zarzadzanie w Kulturze”,
Tom 20, Nr 2, 2019, s. VII-XI. 10531 Mdj udziat procentowy szacuje na 50%.

Maciejewski G., Mokrysz S., Wrdblewski t., Segmentation of Coffee Consumers Using Sustainable Values:
Cluster Analysis on the Polish Coffee Market, “Sustainability”, Vol. 11, 613, 2019.
https://doi.org/10.3390/su11030613

Wréblewski t., Ocena dziatarn marketingowych instytucji kultury na transgranicznym rynku podzielonego
granicqg miasta Cieszyn-Czeski Cieszyn, ,,Marketing i Rynek”, Tom XXVII, Nr 7, 2020, s. 3-14.

Wréblewski t., Building the Relationship Between Cultural Institutions and Citizens of a Small City Divided
by the Border, “Cultural Management: Science and Education”, Vol. 4, No. 1, 2020, s. 119-128.
https://doi.org/10.30819/cmse.4-1.07

Wréblewski t., Ksztaftowanie relacji organizacji kultury z odbiorcami oferty kulturalnej na pograniczu
polsko-czeskim, , TRANSCARPATHICA” Tom VII, 2020, s. 153-174.

Wréblewski t., Mateusz Grzesiak: The Impact of Social Media on the Brand Capital of Famous
People, “Sustainability”, Vol. 12(16), 6414, 2020. https://doi.org/10.3390/su12166414

Dacko-Pikiewicz Z., Wréblewski t., Dziafania strategiczne w miescie Cieszyn-Cesky Tésin w kontekscie
rozwoju transgranicznego rynku ustug kultury, ,TRANSCARPATHICA” Tom VII, 2020, s. 23-41.
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Wréblewski t., Bilinska-Reformat K., Grzesiak M., Wptyw potencjatu internetowego ttumu na kapitat marki
instytucji kultury, ,Przeglad Organizacji” Nr 5, 2020, s. 35-44.

Projects

Cultural education and learning initiative RAZEM DLA POGRANICZA; 2014 - 2015; name of the granting
authority for the project: Tésin Silesia Euroregion, funding: INTERREG IIIA Czech Republic-Poland 2007-
2013, nature of participation in the project - scientific coordinator of the project, member of the cross-
border research team, Polish Cultural and Educational Association in the Czech Republic, WSB University.

POZNEJ TAJEMSTVI VEDY 2014 - 2015; name of granting funds institution for the project: Ministry of
Science in the Czech Republic, nature of participation in the project: foreign expert on cultural industries,
member of the research team, Vysoka Skola Podnikani a.s. in Ostrava.

Development of scientific and didactic cooperation of universities in the Beskydy Euroregion; 2014 - 2015;
name of the granting funds institution for the project: Euroregion Beskidy, funding: INTERREG IlIA Czech
Republic-Poland 2007-2013, nature of participation in the project - member of the cross-border research
team, Vysoka Skola Podnikani a.s. in Ostrava, WSB University.

Practical training program for staff developing a low carbon economy in border areas; 2016 - 2019; name
of the granting funds institution for the project: Joint Technical Secretariat of the INTERREG Programme
Czech Republic-Poland in Olomouc; nature of participation in the project: assistant scientific coordinator of

the project. Lead partner of the project: Technicka univerzita Ostrava - Technical University of Ostrava.

Consumer behaviour in the Polish-Czech cross-border market for cultural services; 2017 - 2018; name of
the granting authority for the project: Ministry of Science and Higher Education - grant for maintaining the
research potential of the university, WSB University, nature of participation in the project - project manager.

Shared Cities: Creative Momentum; 2017 - 2018; name of the granting funds institution for the project:
European Commission, Creative Europe Programme, nature of participation in the project: member of the

research team, MedialLab Katowice.

Programme for Culture of Cieszyn and Cesky Té$in; 2017 - 2018; name of the granting funds institution for
the project: European Regional Development Fund, Czech Republic-Poland Cross-Border Cooperation
Operational Programme 2014-2020; nature of participation in the project: research team member, City of
Cieszyn, Education Talent Culture Association from Cesky Té&Sin.

Polish-Czech academic cooperation for improving the quality of cross-border scientific research; 2018 -
2019; name of the granting funds institution for the project: Euroregion Beskidy, funding: INTERREG VA
Czech Republic-Poland 2014-2020, nature of participation in the project - member of a cross-border
research team, Technicka univerzita Ostrava - Technical University of Ostrava, WSB University.

vwvs

Cesky Té&Sin - Cieszyn InEurope; 2018 - 2019; name of the granting funds institution for the project:
European Regional Development Fund, Czech Republic-Poland Cross-Border Cooperation Operational
Programme 2014-2020; nature of participation in the project: member of the research team, City of Cieszyn,

City of Cesky T&%in, Euroregion Cieszyn Silesia.
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Praktyczne programy ksztatcenia w Wydziale Zamiejscowym w Cieszynie WSB; 2017 - 2021; name of the
granting funds institution for the project: National Centre for Research and Development in Warsaw, nature

of participation in the project: project manager, WSB University.

PERFECT - Regional Initiative of Excellence WSB University; 2019 — 2022; name of the granting funds
institution for the project: Ministry of Science and Higher Education, funding: Regional Initiative of
Excellence, nature of participation in the project: coordinator of the task No. 4 - Raising the scientific level
and the level of internationalization of published scientific journals, in the part concerning the CM journal;
Editor-in-Chief of the journal "Cultural Management: Science and Education" and Deputy Editor-in-Chief of
the journal "Forum Scientiae Oeconomia", WSB University.

Writing Urban Places. New Narratives of the European Cities; 2019 - 2022; Name of the granting authority
for the project: European Commission; funding: Horizon 2020; nature of project participation: Committee
Member; Science Communication Group Member; research group member in area: WG4 - Fieldwork. Lead

partner of the project: Delft University of Technology - TU Delft (The Netherlands).

Practical training program for staff developing a low carbon economy in border areas Il; 2019 - 2023;
Name of the granting funds institution for the project implementation: Joint Technical Secretariat of the
INTERREG Programme Czech Republic-Poland in Olomouc, nature of participation in the project: deputy

project manager. Lead partner of the project: Technickd Univerzita Ostrava - Technical University in Ostrava.

International Summer School - Cultural Management: Science and Education; 2020 - 2021; name of the
granting funds institution for the project: Ministry of Science and Higher Education, nature of participation
in the project: project manager. Lead partner of the project: Higher Education, WSB University.

INTRIDE - Soft, Digital and Green Skills for Smart Designers: Designers as Innovative TRIggers for SMEs in
the manufacturing sector; 2020 - 2023; Name of the granting institution for the project: European
Commission, funding: Erasmus Plus Knowledge Alliances for Higher Education, nature of project
participation: member of an international research team. Lead partner of the project: University of
Florence.
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