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I. COMPOSITION: 
 

1. Text volume: 15-20 pages  
2. Margins: 2,5 cm. 
3. Fonts:  

a. Name and surname of the Author/Co-author and the Affiliation: Times New Roman 14 pt 
b. Title: Times New Roman 14 pt, Bold 
c. Titles of chapters/subsections: Times New Roman 12 pt, Bold 
d. Paper content:  Times New Roman 12 pt 
e. Tables: Times New Roman 10 pt 

4. Line spacing: 1,5 
5. Justification: 

a. Name and surname of the Author/Co-author, Title: centered 
b. Titles of chapters/subsections: left-aligned 
c. Paper content: justified 

8.    Spacing: 
        a. Title, sections, subsections: 12 pt 
       b. Body of the paper: 6 pt 
            c. Tables: 0 pt 
9. Indentation special: First line 1,25 cm 
10. Annotations: example: (Berry, 2003: 12) 
11. Tables: black-white, no shading, orientation portrait, included in the text, number and title above, 
explanation and source below, while moving onto the next page the table number and the title should be 
repeated. 

 
 

II. STRUCTURE 
 
1.    Name and surname of the author and co-author (if any) 
2.    Affiliation  
3.    E-mail address 
5.    Title of the paper 
6.    Abstract (up to 6 lines) 
7.    Key words (up to max. 6, in alphabetical order) 
8.    Introduction 
9.    Sections and subsections (numbering according to the following example): 
       1. The first subtitle 
       1.2. The second subtitle, etc. 
10.  Summary (conclusions, findings and limitations) 
11. Acknowledgements (if any) 
12.  References  
13. Brief information about the author (up to max. 5 lines) 
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For electronic sources: 
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