	WSB University 


	Field of study: Management

	Module / course: Ethics in Business

	Educational profile: practical

	Education cycle: I cycle studies

	Number of hours per semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full time studies

(L/C/lab/pr/e)
	
	
	
	
	
	10L

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	
	
	

	LECTURER


	PhD. DSC Maciej Cesarz, PhD Iryna Timenko

	FORM OF CLASSES


	Lecture

	COURSE OBJECTIVES


	Ethics in Business course highlights theoretical study of moral principles and their application in the process of professional and business decision making. A special emphasis is made on the issue of corporate social and environmental responsibility as well as business impact on global sustainable development. The European standards of business ethics, the nature of and need for personal responsibility, methods of analysing ethical consequences of business decisions and main features of practical approaches to ethical dilemmas solving will be discussed. This course aims to promote understanding of the importance for business and the community of ethical conduct; provide the skills with which to recognise and resolve ethical issues in business; enhance awareness and critical self-examination of one's own values, and to appreciate the relevance of personal values in the business/workplace setting.

	Course objectives
	References to course objectives:
	Description of educational results  
	Verification of educational results

	
	Field-related learning outcomes 
	Area-related  learning outcomes 
	Knowledge

	EtinB_K1
	Z_W07

Z_W13


	S1P_W04
S1P_W07

	The student has advanced knowledge of the purpose of business and business ethics and the perspectives on business ethics and values. He has deep insight in the relation of ethics and economics, ethics and law. He has profound knowledge of globalization process and the norms of international business ethics. He has structured knowledge about ethical principles and norms and recognizes the diversity of ethical outlooks in the world, the significance of ethics-based decision making in the business environment and the need for ethical standards, codes of ethics, and practices in business.


	· Cases study

· Quick revision test

· Discussion

· Questions during the lecture

	EtinB_K2
	Z_W13

	S1P_W07

	The student has knowledge of morality, ethics and ethical theories. He perceives the significance of business ethics for managers for creating a moral organization. He appreciates the benefits of the ethical programmes, codes of conduct and codes of ethics. He has basic knowledge of cultural differences, cultural problems in the modern world and the best practice standards. He understands ethical issues in marketing, as well as has the deep understanding of conflicts of interest at the highest level of decision-making and of some of the difficult decisions managers must make when striving for the proper balance between economic benefit and the respect for individual and collective values.

	· Background knowledge probe
· Cases study

· Quick revision test

· Discussion

· Questions during the lecture

	
	
	
	Abilities

	EtinB_A3
	Z_U02

Z_U06

Z_U10

	S1P_U02
S1P_U03
S1P_U05 S1P_U06
	The student has the ability to apply the European standards of business ethics and resolves ethical issues in business. He can analyse the global ethical problems and recent cases of corporate missteps with the aim of identifying the values at issue in the scandal.


	· Solving problematic tasks

· Pro and Con Grid

· Invented Dialogues

· Concept Maps

· Discussion

· Questions during the lecture


	EtinB_A4
	Z_U10


	S1P_U05
S1P_U06


	The student can work in an international and multicultural environment. He can reflect on and critically examine his own values and the importance of the ethical dimension in business and workplace decision making. He has the ability to analyse concrete business ethical issues such as whistle-blowing, discrimination, affirmative action, and the relationship of business to the environment. He can present his own ideas and support them using methods of analysing ethical consequences of business decisions and main features of practical approaches to ethical dilemmas solving. 


	· Pro and Con Grid

· Invented Dialogues

· Concept Maps



	
	
	
	Social competences:

	EtinB_S5
	Z_K01

Z_K05


	S1P_K01
S1P_K06
S1P_K05

	The student understands the need of continuous professional training and develops a greater awareness of cross-cultural variations in assessing moral issues through case based discussions. He is aware of the level of his knowledge in applying the theoretical precepts of ethical theory and techniques of moral reasoning in order to evaluate real-life situations, clarify ethical alternatives, identify the benefits of teamwork, articulate associated moral values.
	· Problem Recognition Tasks

· Documented Problem Solutions

· Everyday Ethical Dilemmas

· Participation in discussion


	EtinB_S6
	Z_K04
Z_K05


	S1P_K04

S1P_K05

	The student identifies and settles dilemmas related to the professional responsibility applying the rules of professional ethics. He develops managerial judgment and decision-making acumen through the exploration of various decision criteria and the teaching of systematic approaches for applying those criteria in a business setting. He appreciates the importance of democratic values, applies systematic ethical reasoning to business dilemmas and communicates effectively in oral and written forms using the concepts, logic and rhetorical conventions of business ethics.
	· Problem Recognition Tasks

· Documented Problem Solutions

· Everyday Ethical Dilemmas

· Participation in discussion


	Students’ workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 10h

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 8h

Preparation to an examination = 7h

Project tasks =

e-learning =

Credit/examination = 2h

others  (indicate which) = 

TOTAL: 27h

ECTS points: 1
Including practical classes:
	Part-time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

e-learning =

Credit/examination =

others  (indicate which) = 

TOTAL:

ECTS points:

Including practical classes:



	PREREQUISITES


	Not applicable

	COURSE CONTENT

(Division to contact classes and e-learning)

	Contact hours:
· Ethics in the World of Business.

· Models of Business Ethical Decision Making.

· Justice and the Market System. Laws Governing Business Conduct.

· Morality, Ethics and Ethical Theory.

· Modern Ethical Dilemmas.

· Design and Use of Ethical Codes. Components of Ethical Business Programs.

· Modern Ethical Codes.

· Ethical Issues in Marketing, Advertising and Product Safety.

· Ethics in Finance.

· The Manager, the Corporation and Bureaucratic Rationality.

· Corporate Governance. 

· Ethical Issues in Corporations.

· The Corporate Social Responsibility Debate.

· Corporate Strategy for Reputation Management.

· European Standards of Business Ethics

· Reasons for Increased Involvement of Western Companies in Adhering to Business Ethics Standards.

· International Business Ethics. 
E-learning: Not applicable

	LITERATURE

(compulsory reading)


	· 
P. Roszkowska, Business ethics : evidence from the world of finance. Warsaw School of Economics, 2015.

· 
M. Lorinczy, W. Sroka, R. Jankal, S. Hittmar, R. Szanto, Trends of Business Ethics and Corporate Social Responsibility in Central Europe: Scientific monograph. Shaker Verlag, 2015.

	OPTIONAL LITERATURE
	· Andrews, K. (ed.) (1989), Ethics in Practice Managing the Moral Corporation, Boston, Mass.: Harvard Business School Publishing Division.

· Burchell, J (ed.) (2008), The Corporate Social Responsibility Reader, London: Routledge.

· Crane, A. and Matten, D. (2004), Business Ethics: a European Perspective, Oxford: Oxford University Press.

· Jones, D. (ed.) (1982), Doing Ethics in Business New Ventures in Management Development, Cambridge, MA: Oelgeschlager, Gunn and Hain Publishers, Inc.

· Rhode, D. (ed.) (2006) Moral Leadership: the Theory and Practice of Power, Judgement and Policy, San Francisco, CA: Jossey- Bass.

	TEACHING METHODS

(Division to contact classes and e-learning)

	Contact classes:
· lecture

· discussions

· cases study 
· quick revision tests
· multimedia presentation

E-learning: Not applicable

	TEACHING AIDS
	Book, source texts, ethical codes, codes of values, multimedia presentation

	PROJECT

(if implemented in the framework of a classes module)
	Not applicable

	METHOD Of ASSESSMENT

(Division to contact classes and e-learning 


	Exam

	FORM AND CONDITIONS OF ASSESSMENT
	Three pieces of assessed work as follows:

· Group Presentation (35%) – individual mark.

· Researching and writing a report that provides a personal reflection on the significance of the European standards of business ethics to their professional careers (50%) –1000 - 1500 words.

· Preparation and Discussion Participation (15%).
· The condition of obtaining credit is obtaining a positive grade from all forms of credit provided for in the curriculum, taking into account the quantitative criteria of assessment set out in the Framework Student Evaluation System at WSB University


* L-lecture, C- classes lab- laboratory, pro- project, e- e-learning
