	WSB University


	Field of study: Management

	Module / course: Corporate communication and project PR

	Educational profile: practical

	Education cycle: I cycle studies

	Number of hours per semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full -time studies
(L/C/lab/pr/e)
	
	
	
	
	16L/16C
	

	Part-time studies
(L/C/lab/pr/e)
	
	
	
	
	
	

	LECTURER

	PhD Grzegorz Kinelski

	FORM 

	Lecture, Classes

	COURSE OBJECTIVES

	The aim of the course is to familiarize students with the basic issues of corporate communication, communication management and learning the practical aspects of using communication tools in corporations. Additionally, the subject allows learning about project PR issues.

	Course outcome
	References to outcomes
	Description of learning outcomes  
	Verification of learning outcomes  

	
	Field-related learning outcomes 
	Area-related  learning outcomes 
	Knowledge

	CorpCom_K01
	Z_W02
Z_W13
	S1P_W01,
S1P_W07
	Knows the definition and concept of the project, the processes involved and its management, 
	· Assessment of completed task.
· Discussion during classes

	CorpCom_K02
	Z_W11,
Z_W12
	S1P_W06
	Knows the methods, tools and techniques used in the process of planning and development of the project, including business ventures,
	· Assessment of completed task.
· Discussion during classes

	CorpCom_K03
	Z_W11
	S1P_W06
	Knows standard methods and tools for collecting, analyzing and presenting economic and social data; 
	· Assessment of completed task.
· Discussion during classes


	
	
	
	Skills

	CorpCom_A04
	Z_U16
	S1P_U09
	Able to prepare a written project  with a solution of  a specific problem in the field of company  governance; 

	· Analysis of activity during classes and the complexity of final work,
· assessment of the project task.

	CorpCom_A05
	Z_U01
	S1P_U01
	can use the appropriate methods and tools in planning and organizing the project and in the case of solving problems,
	· Analysis of activity during classes and the complexity of final work,
· assessment of the project task.

	CorpCom_A06
	Z_U03
	S1P_U03
	Can use and evaluate suitable methods and tools ̨  to describe and analyze the environment  of an enterprise / institution;
	· Analysis of activity during classes and the complexity of final work,
· assessment of the project task.

	CorpCom_A07
	Z_U01
	S1P_U01
	can use information for the purposes of designing and creating specifications for them, 
	· Analysis of activity during classes and the complexity of final work,
· assessment of the project task.

	
	
	
	Social competences

	CorpCom_C08
	Z_K02
	S1P_K02,
S1P_K03
	understands the need for effective work, both individual and team, 
	· Teamwork, assessment of the involvement of discussed problems during classes.

	CorpCom_C09
	Z_K04
	S1P_K04
	demonstrates a professional and ethical approach to project implementation, 
	· Teamwork, assessment of the involvement of discussed problems during classes.

	CorpCom_C10
	Z_K01
	S1P_K01,
S1P_K06
	demonstrates perseverance and commitment to work as part of a specific task.
	· Teamwork, assessment of the involvement of discussed problems during classes.

	Students’ own workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time
Participation in lectures = 16h
Participation in classes = 16h
Preparation to classes = 22h
Preparation to lectures = 8h
Preparation to an examination = 12h
Project tasks =
e-learning =
Credit/examination = 3h
others  (indicate which) = 
TOTAL: 77h
ECTS points: 3
Including practical classes: 1.5
	Part-time
Participation in lectures = 
Participation in classes = 
Preparation to classes = 
Preparation to lectures = 
Preparation to an examination = 
Project tasks =
e-learning =
Credit/examination =
others  (indicate which) = 
TOTAL:
ECTS points:
Including practical classes:


	PREREQUISITES

	General, basic knowledge in the areas of Management and Economics.

	COURSE CONTENT
(Division into contact hours and e-learning)

	Contact hours:
· The main definition of CC
· CC location in the corporate structure
· Corporate stakeholders
· Main tasks of CC
· Internal communication
· volunteering
· CSR
· PR office, role of ombudsman,
· Relations with the media
· Investor relations, public affairs and lobbying,
· Crisis management
· Promotion, brand management, sponsorship
· Marketing support
· PR projects
exercises:
· Annual tasks for CC
· Building CC in the corporate structure
· KPI for CC
· Communication channels
· Intranet scope
· Newsletters everyday
· Volunteer support
· Create a CSR report
· Press report,
· Quarterly media meetings
· Investor relations report
· Crisis management
· brand creation
· Marketing support
· Product PR
· PR projects
E-learning: Not applicable


	LITERATURE

(compulsory reading)


	· Corporate Communications , Theory and Practice, Joep Cornelissen 2017 fifth edition, SAGE Publications Ltd , London

· Communication Theory & Research An EJC Anthology Edited by Denis McQuail, Peter Golding and Els de Bens , 2005, SAGE Publications Ltd , London

· J. Balmer et al., The Internet of total corporate communications, quaternary corporate communications and the corporate marketing Internet revolution. Journal of Marketing Management 2017, Vol. 33 Issue (1-2). (EBSCO)

· R.L. Mihai, Corporate Communication Management. A Management Approach. Valahian Journal of Economic Studies 2017, Vol. 8 Issue 2. (EBSCO)

	OPTIONAL LITERATURE
	· “A Guide to the Project Management Body of Knowledge”, Project Management Institute, Newtown Square, 2008.

· Kerzner H. “Advanced Project Management. Edycja Polska”, OnePress, Gliwice, 2005.

· Scott B., “The Art of Project Management”, O’Reilly Media, Inc, New York 2005.

· Organizational Communication in an Age of Globalization: Issues, Reflections, Practices Paperback – 2011, by George Cheney  (Author), Lars Thoger Christensen (Author), Theodore E. Zorn (Author), Shiv Ganesh (Author), Waveland Pr Inc; 2 edition (2011)

	TEACHING METHODS
(Division into contact hours and e-learning)

	Contact hours:
· Lectures on Corporate Communications throughout the semester, exercises on real examples of corporate communications and parallel (individually consulted with the lecturer) small groups of students individually selected project of communication activities. Interactive individual and group work preceded by a theoretical description with examples prepared by the Lecturer
E-learning: Not applicable

	TEACHING AIDS
	PC, multimedia projector, presentations and tutorials.

	PROJECT
(if implemented in the framework of a classes module)
	· “Charity"
· “International Tourist Office"
· “Nationwide cleaning service company"
· “Online shop"
· “IT company specializing in artificial intelligence"
· “Coalmine"
· “Wind farm"
· “Food production company"

	METHOD OF ASSESSMENT
(Division into contact hours and e-learning 
	· Lecture: credit with a grade
· Classes: credit by developing a PR strategy for the selected project
· Project: pass without grade

	FORM AND CONDITIONS OF ASSESSMENT
	· Written project carried out independently and commissioned by small groups of students, evaluation of the prepared project.
· The condition of obtaining credit is obtaining a positive grade from all forms of credit provided for in the curriculum, taking into account the quantitative criteria of grading specified in the Framework Student Evaluation System at the WSB University  in Dąbrowa Górnicza.


* L-lecture, C-classes lab-laboratory, pro- project, e-e-learning
