	WSB University


	Field of study: Management

	Module / course: Mergers and acquisitions

	Educational profile: practical

	Education cycle: I-cycle studies

	Number of hours per semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full-time studies
(l/class/lab/pr/e)
	
	
	
	
	
	12L

	Part-time studies
(W / class / lab / pr / e)
	
	
	
	
	
	

	LECTURER

	PhD DSc. Włodzimierz Sroka

	FORM OF CLASSES

	Lecture

	SUBJECT OBJECTIVES

	To familiarize students with the issues of implementing mergers and acquisitions  

	Objective effect
	Reference to the effects
	Description of learning outcomes
	Way of verifying the effect

	
	directional
	area
	Knowledge

	Mergandacq_K01
	Z_W05,
Z_W17
	S1P_W03
	Understands the basic forces and factors affecting the functioning of the company in the conditions of global competition,
	· Discussion and questions during the lecture,
· test verifying acquired knowledge. 

	Mergandacq_K02
	Z_W04,
Z_W17
	S1P_W02,
S1P_W09
	understands the essence of the company's competitive advantage based on external development strategies (distinguishing between different external development strategies).
	· Discussion and questions during the lecture,
· test verifying acquired knowledge. 

	Abilities

	Mergandacq_A03
	Z_U02
	S1P_U02,
S1P_U06
	Acquires the ability to implement the merger and / or acquisition strategy,
	· Preparation and presentation of a project regarding the construction of a takeover plan.

	Mergandacq_A04
	Z_U02
	S1P_U02,
S1P_U06
	acquires the ability to choose between a merger and / or acquisition and other strategies for developing an external company.
	· Preparation and presentation of a project regarding the construction of a takeover plan.

	Social competence

	Mergandacq_S05
	Z_K04
	S1P_K04
	Is aware of the consequences of using unethical techniques when negotiating mergers and / or acquisitions.
	Discussion during the presentation of the project allowing the assessment of these competences.  

	Student workload (in the teaching hours 1 hour of teaching = 45 minutes) ** 


	Full time
participation in lectures = 12h
participation in classes = 
preparation for classes= 
preparation for lecture = 8h
preparation for assessment / examination = 5h
implementation of project tasks =
e-learning =
assessment / exam = 2h
other (please specify) = 
TOTAL: 27h
Number of ECTS points: 1
including as part of practical classes:

	Part-time
participation in lectures = 
participation in classes = 
preparation for classes= 
preparation for lecture = 
preparation for assessment / examination = 
implementation of project tasks = 
e-learning =
assessment / exam = 
other (collecting materials for the project) = 
TOTAL: 
Number of ECTS points: 
including  practical classes: 


	PRECONDITIONS

	Basics of marketing
Fundamentals of strategic management

	COURSE CONTENTS
( broken down into 
direct classes and e-learning)

	Contact hours:

· Ways to grow the company 
· The essence of the concept and premises for creating mergers and acquisitions 
· Mergers and acquisitions classifications
· Motives of mergers and acquisitions
· Mergers and acquisitions in highly developed countries and in Poland - comparative analysis 
· Takeover phases
· Participants in mergers and acquisitions
· Hostile takeovers and methods of defense against them
· Measuring the effectiveness of mergers and acquisitions
· Practical examples of mergers and acquisitions  
· Transnational corporations as major players in mergers and acquisitions
E-learning: Not applicable

	LITERATURE

(compulsory reading)
	· E. M. Fich, T. Nguyen, Large Wealth Creation in Mergers and Acquisitions  Financial Management, Winter 2018, v. 47, iss. 4 (online – EBSCO)

	OPTIONAL LITERATURE
	· A. Amel-Zadeh, Bidder Earnings Forecasts in Mergers and Acquisitions. Journal of Corporate Finance, October 2019, v. 58 (online – EBSCO)

	TEACHING METHODS

(Division into contact hours and e-learning)

	Contact hours:

· lecture, project
E-learning: Not applicable

	TEACHING AIDS
	slides, computer

	PROJECT
(if it is implemented as part of the class module)
	Objective: acquiring the skills to build a company takeover plan
Subject: 
Practical implementation of the merger strategy (stages, activities, etc.)

	METHOD OF CREDITING

	· Lecture - credit with a grade, 
· Project - pass without grade

	FORM AND ASSESSMENT CONDITIONS
	· Credit for a grade in the form of a written test.
· the condition for obtaining credit is obtaining a positive grade in all forms of credit provided for in the curriculum, taking into account the quantitative criteria of grading set out in the Framework Student Evaluation System at the WSB University  in Dąbrowa Górnicza.


