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	Field of study: Management

	Module / course: Internet business

	Educational profile: practical

	Education cycle: I-cycle studies

	Number of hours per semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full -time studies

(L/C/lab/pr/e)
	
	
	
	
	
	14C

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	
	
	

	LECTURER

	M.A. Jacek Uroda

	FORM 


	Classes

	COURSE OBJECTIVES


	The aim of the course is to discuss the basics of electronic business and to characterize the principles and tools of an enterprise operating on the basis of new technologies.

	Course outcome
	References to outcomes
	Description of learning outcomes  
	Verification of learning outcomes  

	
	Field-related learning outcomes 
	Area-related learning outcomes 
	Knowledge

	IntBus_K01
	Z_W12
	S1P_W06
	knows the basic terminology and concepts related to e-business, 
	· knowledge test,
· discussion 

	IntBus_K02
	Z_W12
	S1P_W06
	lists and describes e-business functions and models,
	· knowledge test,
· discussion.

	IntBus_K03
	Z_W12
	S1P_W06
	knows the current state and development perspectives of the internet industry, 
	· knowledge test,
· discussion.

	IntBus_K04
	Z_W12
	S1P_W06
	knows internet tools to improve the enterprise management process, 
	· knowledge test,
· discussion.
· 

	
	
	
	Abilities

	IntBus_A05
	Z_U18
	S1P_U09
S1P_U10
	understands the essence and role of the Internet in the modern economy,
	· knowledge test,
· discussion
·  design work.

	IntBus_A06
	Z_U18
	S1P_U09
S1P_U10
	can determine the conditions for conducting electronic business, 
	· knowledge test,
· discussion
· design work.


	IntBus_A07
	Z_U18
	S1P_U09
S1P_U10
	can distinguish individual models and e-business sectors
	· knowledge test,
· discussion
· design work.

	IntBus_A08
	Z_U18
	S1P_U09
S1P_U10
	can identify factors and working conditions in a virtual enterprise. 
	· knowledge test,
· discussion
·  design work.

	IntBus_A09
	Z_U18
	S1P_U09
S1P_U10
	can design an e-business company's strategy. 
	· knowledge test,
· discussion
· design work.

	IntBus_A10
	Z_U17
	S1P_U10
	can prepare a written product / service analysis project
	· knowledge test,
· discussion
· design work.

	
	
	
	Social competences

	IntBus_S11
	Z_K01
Z_K06
	S1P_K01
S1P_K06
S1P_K06

	assesses the importance of studies in the field of electronic economy, the multi-faceted nature of new technologies and convinces him to the need to participate in the process of continuous learning, 
	· knowledge test,
·  observation of the student in discussions, his readiness to explore new fields, ways to supplement acquired knowledge,
· responses to examples and critical opinions.

	IntBus_S12
	Z_K08
	S1P_K07
	strives for innovation in the enterprise
	· knowledge test,
·  observation of the student in discussions, his readiness to explore new fields, ways to supplement acquired knowledge,
· responses to examples and critical opinions.

	IntBus_S13
	Z_K08
	S1P_K07
	sees the sense of active participation in the use of new technologies in the electronic economy, observes the development of global companies, failures and births of companies, which sensitizes him and raises readiness to take challenges and engage in changes
	· knowledge test,
·  observation of the student in discussions, his readiness to explore new fields, ways to supplement acquired knowledge,
· responses to examples and critical opinions.

	Students’ own workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 

Participation in classes = 14h

Preparation to classes = 6h

Preparation to lectures = 

Preparation to an examination = 5h

Project tasks =

e-learning =

Credit/examination = 2h

others  (indicate which) = 

TOTAL: 27h

ECTS points: 1

Including practical classes: 1
	Part-time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

e-learning =

Credit/examination =

others  (indicate which) = 

TOTAL:

ECTS points:

Including practical classes:



	PREREQUISITES

	Students are expected to be ready to explore new areas of knowledge, to listen and take notes, to participate in discussions and active forms of participation.

	COURSE CONTENT
(Division into contact hours and e-learning)

	Contact hours:
Internet as a business platform
· Internet access in the world
· Profile of Polish internet user 
· Presence of enterprises on the Internet
· The goals of the Internet in the opinion of Polish managers

E-business - optimization of enterprise management processes
· Dimension of the electronic market
· The process of strategic management of the enterprise on the Internet
· Basic terminology related to e-business
· Advantages and disadvantages of e-business
· Electronic economy sectors
· The most popular applications of e-business solutions

Website as a source of information about the company
· General classification of websites
· Basic website functions
· Website design and implementation
· Website design rules 

E-commerce - online store as a modern trading platform
· Definition and main solutions of e-commerce
· Advantages and disadvantages of e-commerce
· Internet sales management system
· Classification and stages of creating an online store
· The principle of operation and basic elements of online stores
· Online store statistics in Poland

Corporate portal as a tool for business process integration
· Features and goals of corporate portals
· Division of portals by main functions
· Designing a corporate portal
· Benefits and threats for corporate portal applications
· Examples of functionality and implementation of corporate portals

E-marketing as an element of building the company's image
· The role of the Internet as an advertising medium 
· Classification of forms of online advertising
· Graphic ad
· Email Marketing
· Search engine marketing (SEM, SEO)
· Viral marketing and contextual advertising
· InternetPR - creating image on the Internet
· InternetPR crisis management
Presentation of practical e-business solutions
· Website Management (CMS)
· Monitoring and analysis of website statistics (Google Analitics)
· Online store management (osCommerce)
· Remote learning platform (Moodle)
· Electronic banking system
E-learning: not applicable


	LITERATURE

(compulsory reading)


	· G. Pilch-Kowalczyk, Introduction to e-business.   Gliwice : Wydawnictwo Pracowni Komputerowej Jacka Skalmierskiego, 2002.
· D.W. Stewart, Q. Zhao, Internet Marketing, Business Models, and Public Policy. Journal of Public Policy & Marketing 2000, vol. 19 (2). (online – Sage Journals)

	OPTIONAL LITERATURE
	· E. Huizingh, Towards Successful E-Business Strategies: A Hierarchy of Three Management Models. Journal of Marketing Management 2002, Vol. 18 (7-8). (online EBSCO)

	TEACHING METHODS
(Division into contact hours and e-learning)

	Contact hours:
· theoretical introduction 
· describing and discussing cases, 
· team work of students on a given problem.
E-learning: not applicable

	TEACHING AIDS
	PowerPoint presentations, multimedia projector.

	PROJECT
(if implemented in the framework of a classes module)
	· Internet marketing as a tool for creating the company's image
· Internet marketing research
· The use of e-marketing tools in website promotion

· The concept of online promotion of a service company
· Website as a key element of the company's online promotion
· Viral advertising on the Internet - analysis, examples
· Search engine marketing
· Internet banner advertising - functions, possibilities, applications 
· Promotion of the company via e-mail

	METHOD OF ASSESSMENT
(Division into contact hours and e-learning 

	· Classes - credit with grade

	FORM AND CONDITIONS OF ASSESSMENT
	· Test with open questions (tasks).
· Preparation of design work.
· The condition of obtaining credit is obtaining a positive grade from all forms of credit provided for in the curriculum, taking into account the quantitative criteria of grading specified in the Framework Student Evaluation System at the WSB University  in Dąbrowa Górnicza


* L-lecture, C-classes lab-laboratory, pro- project, e-e-learning
