	WSB University



	Field of study: Management

	Module / course: American Business Culture

	Educational profile: General

	Education cycle: II cycle studies

	Number of hours per semester
	1
	2

	
	I
	II
	III
	IV

	Full time studies

(L/C/lab/pr/e)
	
	
	
	20C

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	

	LECTURER
	Michał Wojtaszek PhD

	FORM OF CLASSES
	Classes


	COURSE OBJECTIVES


	· Expose students to American culture and its impact on business values, protocols, customs, language, and methodologies.
· Integrate how characteristics of American culture impact the creation of business and expectations to be met.
· Describe the formulation of a cultural value system based on the civic, legal, and ethical practices promoted onto American society.

	Course outcome
	References to course outcomes
	Description of learning outcomes  
	Verification of learning outcomes  

	
	Field-related learning outcomes 
	Area-related  learning outcomes 
	Knowledge 

	AmBusCul_K01
	Z2_W02
	S2A_W02
	Student knows and understands:

-the role of the business culture

-the historical context of the American business processes 

- key concepts and narratives that help frame our understanding of business ethic and effectiveness

- American business’ impact on social practices around the world.
	· Final assessment results from partial evaluation of the following elements: - presentation: up to10 points - final exam: up to 30 points Student is required to exceed the threshold of 20 points to be awarded credits.

	AmBusCul_K02
	Z2_W03
	S2A_W01

S2A_W02
	The student has knowledge of the major challenges facing global economic transformation

- can identify and explain the nature of modern economic changes.

	· Final assessment results from partial evaluation of the following elements: - presentation: up to10 points - final exam: up to 30 points Student is required to exceed the threshold of 20 points to be awarded credits.

	Abilities

	AmBusCul_A03
	Z2_A01
	S2A_U01

S2A_U02

S2A_U03
	Student is able to critically evaluate and offer new insights on the economic processes and practice.
	· Final assessment results from partial evaluation of the following elements: - presentation: up to10 points - final exam: up to 30 points Student is required to exceed the threshold of 20 points to be awarded credits.

	AmBusCul_A04
	Z2_A03
	S2A_U02

S2A_U03
	Student is able to identify and explain roles of the major actors influencing global economy.
	· Final assessment results from partial evaluation of the following elements: - presentation: up to10 points - final exam: up to 30 points Student is required to exceed the threshold of 20 points to be awarded credits.

	AmBusCul_A05
	Z2_A10
	S2A_U08
	Student is able to demonstrate initiative and knowledge about entrepreneurship.

	· Final assessment results from partial evaluation of the following elements: - presentation: up to10 points - final exam: up to 30 points Student is required to exceed the threshold of 20 points to be awarded credits.

	Social competences:

	AmBusCul_S06
	Z2_K02

Z2_K04
	S2A_K02

S2A_K04
	Student can demonstrate high  social and group integration skills, as well as cultural awareness and expression.
	· discussion, and other skills and attributes associated with undergraduate study, such as excellent communication and conscious independent thinking.



	AmBusCul_A07
	Z2_K04
	S2A_K04
	Student is able to demonstrate key skills and attributes associated with study at Bachelor level such as excellent communication and informed independent thinking.
	· discussion, and other skills and attributes associated with undergraduate study, such as excellent communication and conscious independent thinking.



	Students’ own workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 

Participation in classes = 20h
Preparation to classes = 

Preparation to lectures = 15h
Preparation to an examination = 15h
Project tasks =

e-learning =

Credit/examination = 2h
others  (indicate which) = 

TOTAL: 52h
ECTS points: 2
Including practical classes:2
	Part-time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

e-learning =

Credit/examination =

others  (indicate which) = 

TOTAL:

ECTS points:

Including practical classes:



	PREREQUISITES


	Not applicable

	COURSE CONTENT

(Division into contact hours and e-learning)


	Contact hours:                                                                               

· American Capitalism                                                   
· Entrepreneurs in the United States                                         

· Law, Technology, and Politics                                              

· Advertising the American Dream                                           

· Abundance and Its Critics                                                

· Status Seeking in the Suburbs                                                

· Big Box Commerce                                                         

· Leisure Time                                                                           

· The Business of Consumption

· The American Corporation                                                     

E-learning: Not applicable

	LITERATURE

(compulsory reading)


	· Richard Brislin, Reginald Worthley, Brent Macnab, Cultural Intelligence: Understanding Behaviors that Serve People’s Goals. Group & Organization Management 2006, vol. 31 (1). (Sage Journals) 

· Culture Management : Strategy and Marketing Aspects / Łukasz Wróblewski. - Berlin : Logos Verlag, 2017. 

· Longman dictionary of English language and culture / [dir. Della Summers]. - 2nd ed. - Harlow : Longman, 1998.

	OPTIONAL LITERATURE
	· P. Drucker, Managing Oneself, Boston: Harvard Business Review, 1999.
· Carte and Fox. Communicating with Customers Around the World. 

· R. Richman, The Culture Blueprint, Culture Hackers, 2015.

· Cultural Intelligence; A Guide to Working with People from Other Cultures. Peterson, 2011.

· Bridging the Culture Gap; A practical guide to international business communication, 2008.

	TEACHING METHODS

(Division into contact hours and e-learning)

	Contact hours:

· Lecture

· Presentations

· Discussions

· Workshops

E-learning: Not applicable

	TEACHING AIDS
	multimedia presentation, 

	PROJECT

(if implemented in the framework of a classes module)
	Not applicable

	METHOD Of ASSESSMENT

(Division into contact hours and e-learning 


	Final assessment results from partial evaluation of the following elements: - presentation: up to10 points - final exam: up to 30 points Student is required to exceed the threshold of 20 points to be awarded credits – Credit with a grade



	FORM AND CONDITIONS OF ASSESSMENT
	· Final assessment results from partial evaluation of the following elements: - presentation: up to10 points - final exam: up to 30 points Student is required to exceed the threshold of 20 points to be awarded credits.

· The condition of obtaining credit is obtaining a positive grade from all forms of credit provided for in the curriculum, taking into account the quantitative criteria of assessment set out in the Framework Student Evaluation System at WSB University


* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning

