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	COURSE OBJECTIVES 
	The purpose of the course is to master the knowledge and skills of digital marketing, including fundamentals, macro trends, strategies, search engine marketing and specifics of online advertising, content and video marketing, social media, email and marketing automation, and mobile marketing. The subject is designed to enable you to effectively plan and execute campaigns, engage users, build customer relationships, and adapt to changing trends in the digital world.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content delivered in a direct format: digital marketing basics, digital marketing macrotrends and strategies, search engine marketing, specifics of online advertising, content and video marketing, social media, email and marketing automation, mobile marketing, and internet of things and mixed reality.

Content delivered via e-learning: not applicable.
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	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Nishikawa H., Digital Marketing, Japan Marketing Journal 2021, 41(2).



