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	COURSE OBJECTIVES 
	Main Objective: To develop competence in the perception and use of cultural values in organizational development and the implementation of the principles of social responsibility of profit and non-profit organizations.
Specific objectives:
( interpretation of the concepts of culture and art in relation to organizational development,
( to introduce contemporary approaches to the development of culture and art as fields supporting socio-economic development,
( identification of factors determining the level of individual and organizational cultural capital,
( to identify the interfaces between culture and arts and organizational development,
( to present culture and arts as a foundation for the development of creative industries,
( outlining the relationship between culture and arts and the development of business and social innovation,
( to indicate the role of culture and arts in the context of the formation of 4T capitals,
( to identify the role of cultural values in the implementation of the principles of corporate social responsibility and the principles of sustainable development,
( to recognize the role of culture and arts as values shaping the development ecosystem of creative and innovative organizations.


	COURSE CONTENT

(Division into contact hours and e-learning))


	Content implemented in direct form: 

1. Culture and art - interpretations.
2. Contemporary determinants of cultural socio-economic development (in terms of STEEP analysis).
3. Locational attractiveness shaped by culture and art.
4. Creativity in culture and arts and organizational development.
5. Entrepreneurship in culture and arts and in organization development.
6. Social and business innovation based on culture and arts.
7. organizational culture and cultural capital.
8. Culture and arts as forces for sustainable development.
9. Value chains based on culture and arts.
10. Cultural industries - core industries and the link between creative industries and other industries.
11. shaping 4T capitals through culture and arts.
12. Integration of strategy and culture.

Case studies on the placement of culture and arts in the development of organizations:
- business,

- NGOs,

- public sector.

	LITERATURE

(compulsory reading)
	· Lancefield D. 2021, Mastering the connection between strategy and culture​, Strategy+Business.

· Andersson Å. E., 2010, Creative People Need Creative Cities, [w:] Handbook of Creative Cities, red. D. E. Andersson, E. Ake, Ch. Mellander, Edward Elgar Publishing Limited, Massachusetts.

Literature available in WSB University Library:
Skalik Jan, Integrational and disintegrational changes in the process of organization development, 2005

Kostirko Lidiâ Andriivna, The mechanism of the stable development financial strategy of an enterprise : methodology and organization, 2010

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	·  Manifesto per la Cultura; Il Sole 24 Ore, Milano 2012.

· Florida R., Cities and the Creative Class, New York – London 2005.

· Jackson M. R., Kabwasa-Green F., Herranz J., Cultural Vitality in Communities: Interpretation and Indicators, Culture, Creativity, and Communities Program, The Urban Institute, 2006.

· Komninos N., Intelligent Cities and Globalisationof Innovation Networks, London and New York, Routledge 2008.
· Landry Ch., Bianchini F., Indicators of Viability and Vitality, www.charleslandry.com.


