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	COURSE OBJECTIVES 
	The subject aims to understand basic e-commerce concepts and models, learn about marketing and operational strategies used in e-commerce, analyse the market and identify trends and future forecasts. As part of the subject, students will be confronted with issues related to selecting an appropriate business model, developing effective marketing strategies, assortment management, logistics, customer service and data analysis.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Face-to-face content: course topics include: introduction to e-commerce, e-commerce business models, design and management of online shops, marketing strategies and online promotion, consumer behaviour analysis and personalisation, e-payments and transaction security, logistics and supply chain management, data analysis and performance indicators (KPIs), legal aspects and regulations of e-commerce, and trends and the future of e-commerce.
Content delivered via e-learning: not applicable.

	LITERATURE

(compulsory reading)
	1. Chaffey D., Ellis-Chadwick F., Digital Marketing. Strategy, Implementation and Practice. 7th Edition, Pearson Education Limited, Harlow 2019.

2. Kalim Khan S.  i in., Young Consumers’ Usability Preferences for Mobile and Computer Screens for Online Shopping Activities, Human Behavior and Emerging Technologies 2023, DOI: 1155/2023/7173280.
Literature available in WSB University Library:

Peddy, Clayton C, Microsoft Press (Redmond). Building Solutions With Microsoft Commerce Server, 2002

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Jason Dedrick, Kenneth Kraemer, Nigel P. Melville, Kevin Zhu, Global E-commerce: Impacts of National Environment and Policy, Cambridge University Press , 2006



