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	COURSE OBJECTIVES 
	C1. To provide students with knowledge of business management ethics and selected elements of professional etiquette; 

C2. To acquire by them the ability to build and apply codes of ethics in a business organisation;  

C3. To familiarise students with the principles of corporate social responsibility; 

C4. To be introduced to the role of the future professional and righteous manager.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content delivered in face-to-face format: 

- Philosophy and Ethics; Classification of ethical theories

- Main ethical concepts from ancient to modern ( e.g. Platonism, Epicureanism, Christian ethics, Kantianism, Deontologism, Utilitarianism, etc.). 

- Religious determinants of economic ethics - Buddhism, Islam, Judaism, Christianity

- Ethics versus free market play. 

- Corporate social and environmental responsibility 

- Corporate responsibility towards shareholders and employees

- The role of ethics in transparent business management

- Labour law and ethical issues

- Human resources management 

- Ethical professional codes

- Managerial ethics in business

	LITERATURE

(compulsory reading)
	· Wall.S.,Minocha.S.,Bronwen,R. (2010) 3rd ed., International Business, Harlow,UK: Pearson Education Ltd
· Discourse analysis and corporate social responsibility: a qualitative approach 2009, 4 (3):175 Society and Business Review
· Yiannaros A, Nyombi C (2016) 'Corporate personality, human rights and multinational corporations', International Company and Commercial Law Review, 27 (7), pp.234-251.
Literature available in WSB Univeristy Library:

· Lorinczy, M., Sroka, W., Jankal, R., Hittmar, S., Szanto, R., Trends of Business Ethics and Corporate Social Responsibility in Central Europe : Scientific monograph.. - Aachen : Shaker Verlag, 2015.
· Leśna-Wierszołowicz, E., The importance of ethics in business, 
Folia Pomeranae Universitatis Technologiae Stetinensis. Oeconomica. 2081-0644. [Z.] 69 (2012), s. 39-48, 
2012.
· Roszkowska, P., Business ethics : evidence from the world of finance, Warsaw : Warsaw School of Economics, 2015.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	· Preston-Shoot, M., Wigley, V., McMurray, I. & Connolly, H. (2008) 'Reflections on ethical research in action: Working at the practice edge', Ethics and Social Welfare, 2(2), pp.150-171.
· Melrose, M. (2011) 'Retreating from the frontiers of Knowledge: ethical regulation and the risk to social research', International Journal of Social Research Methodology.
· DesJardins J. An Introduction to Business Ethics, McGraw, New York, 2019
· Griseri P, Seppala N. - Business Ethics and Corporate Social Responsability - Cengage Learning, Boston, 2010
· Loewenberger P (2016) 'Human resource development, creativity and innovation', in Shipton H, Budhwar P, Sparrow P, Brown A (ed(s).). Human Resource Management, Innovation and Performance, Palgrave Macmillan pp.48-65.
Literature available in WSB Univeristy Library:
· Zadroga, A., The origin of moral norms in business ethics and marketing ethics : personalism versus utilitarianism, Seminare : poszukiwania naukowo-pastoralne. 1232-8766. T. 38, nr 4 (2017), s. 95-101, 2017
· Słomski, W., Social principles in the context of business ethics, Humanum : międzynarodowe studia społeczno-humanistyczne. 1898-8431. 2015, nr 2, s. 137-145, 2015




