	WSB University

	Field of study:  Management

	Course: Foreign language in management

	Educational profile: practical

	Education level:  I - cycle studies

	CLASS LANGUAGE
	English

	FORM 
	Classes

	COURSE OBJECTIVES 
	Developing language and communication skills in English, particularly in the area of management by:  

- expanding the specialist vocabulary base, 

- developing knowledge of grammar and spelling,  

- putting into practice the grammatical and lexical structures learnt.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content delivered in face-to-face format: 

Content delivered in e-learning form:

The content corresponds to the modules implemented in the course on the WSB Online platform.

1. Advertising

International Trade

3. companies

4. Stress

5. Marketing

6 Managing people

7. Conflict

8. Employment

	LITERATURE

(compulsory reading)
	· Cotton, D., Falvey, D. Market Leader Intermediate, Pearson Longman. 2022. 
· Cotton, D., Falvey, D. Market Leader Upper-Intermediate, Pearson Longman, 2022.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	·  Kowalska-Wilanowska, M. English for Business Professionals. CH Beck, 2016.

· Mamet, P. Business English Readings. C.H.Beck. 2006.
· Mascull, B. Business Vocabulary in Use. Intermediate. Cambridge University Press. 2020.
· Świda, D. English for Business and Politics. Poltext 2020.


