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	CLASS LANGUAGE
	English

	FORM 
	Lecture

	COURSE OBJECTIVES 
	To familiarize students with the basic categories constituting the essence of marketing, its genesis and directions of development, measures of social and economic efficiency and the principles of formation and application of marketing instruments.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content implemented in the form of e-learning :on the Moodle platform
Genesis , functions and importance of marketing. Basic principles of marketing. Modern concepts of marketing. Rationale for the development of e-marketing.
The essence and importance of segmentation .Segmentation procedures. Segmentation criteria . Selection of the target market.
And concepts of operation .Strategies based on segmentation.
Concept , attributes and classification of products .Product functions. Types of new products. Importance of brand types. Functions of packaging. Analysis of the product life cycle and marketing objectives in its phases. Analysis of the market position of the company's products-BCG matrix , Ansoff matrix. 
Marketing concept of pricing. Objectives of pricing policy. Methods of setting output prices . Strategies for pricing new products. Price differentiation, types of discounts, promotional prices.
Objectives and functions of distribution. Structure of the distribution system. Classification and characteristics of distribution channels. Internet channels. Factors determining the structure of the distribution system. Measures of effectiveness and efficiency of distribution
Essence and functions of marketing communication /promotion/.Instruments of marketing communication j-advertising , personal selling, additional promotion, public relations. Tools of promotion on the Internet. Design of promotion strategy and evaluation

	LITERATURE

(compulsory reading)
	Hunt S.D Marketing Theory ,Foundations, Controversy, Strategy ,Resource-Advantage Theory ,Routledge ,New York,2015

Kadirov D.Toward a Theory of Marketing Systems as a Public Good ,Journal of Macromarketing 38 (3), 2018

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	 Articles from:

„Journal of Marketing”

„Journal of Marketing Research’

Journal of Marketing Praktyce”




