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	CLASS LANGUAGE
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	COURSE OBJECTIVES 
	To introduce students to the specifics of Google ads, Google Analytics data analysis and marketing automation.

To develop the skills necessary to use Google's marketing tools effectively, as well as to understand how to apply marketing automation in practice.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content delivered face-to-face: exercises include three modules: Google Ads, where participants learn to select keywords, create ads and optimise campaigns; Google Analytics, where participants integrate tools, analyse website traffic, monitor conversions and create custom reports; and Marketing Automation, where participants learn about automation tools, create marketing scenarios and measure the effectiveness of activities.

Content delivered via e-learning: not applicable.

	LITERATURE

(compulsory reading)
	1. Levy S., In the Plex: How Google Thinks, Works, and Shapes Our Lives, Simon and Schuster 2021.

2. Jarvinen J., Taiminen H., Harnessing marketing automation for B2B content marketing, Industrial Marketing Management 2016, vol. 54,164-175.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Perry Marshall, Mike Rhodes, Bryan Todd, Ultimate Guide to Google AdWords: How to Access 100 Million People in 10 Minutes, Entrepreneur Press, 2017


