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	CLASS LANGUAGE
	English

	FORM 
	Classes

	COURSE OBJECTIVES 
	Prepare the student to participate in projects related to the implementation of various types of innovations, with particular emphasis on the use of innovation in the processes of company management at the product/service, technological, organizational and marketing levels.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content implemented in direct form:

1. basic concepts and definitions, including types of innovation
2. innovation potential and innovative activity of the company
3. organization of innovative activity in the enterprise 
4. innovation process and project - characteristics 
5. management of an innovative project
6. cooperation science - business - local government, academic entrepreneurship, 
functioning of innovation ecosystems. 
7. Implementation of innovation processes in consortia and networks. 
8. innovation strategies. 
9. paths of innovation acquisition, including the process of commercialization. 
10. knowledge workers as an element of intellectual capital in an innovative enterprise. 
11. sources of funding for innovation projects.
12. Benefits and costs of innovative activities.

Content implemented in the form of e-learning:
Not applicable


	LITERATURE

(compulsory reading)
	· Szczepańska-Woszczyna K, Zamasz K, Kinelski G, Innovation in Organisational Management: Under Conditions od Sustainable Development, Dąbrowa Górnicza: WSB University, 2020.

· Swingler K, Agile Human Resources : creating a sustainable future for the HR profession, New York: Business Expert Press, cop. 2018.

· Schuurman, D., Herregodts, A. L., Georges, A., & Rits, O. (2019). Innovation Management in Living Lab Projects: The Innovatrix Framework. Technology innovation management review, 9(3).

· Frishammar, J., Richtnér, A., Brattström, A., Magnusson, M., & Björk, J. (2019). Opportunities and challenges in the new innovation landscape: Implications for innovation auditing and innovation management. European Management Journal, 37(2), 151-164.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	·  Szczepańska-Woszczyna K., Competencies, innovation and entrepreneurship in the theory and practice of management, The University of Dąbrowa Górnicza, Dąbrowa Górnicza: Wydawnictwo Naukowe. Wyższa Szkoła Biznesu, 2014.
· S. T. Cavusgil, G. Knight, John R. Riesenberger, International business : the new realities, Boston: Pearson, cop. 2017.
· Stefano Biazzo, Roberto Filippini, Product Innovation Management Intelligence, Discovery, Development, Springer International Publishing, 2021


