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	COURSE OBJECTIVES 
	The aim of the course is to familiarise students with the essence and role of marketing communication in an enterprise, communication models and communication implementation tools. Students will acquire skills of substantive evaluation and use of communication tools in practice.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content delivered in a face-to-face format: students are introduced to the basics of marketing communication and the role of communication in the marketing process. Topics such as branding, advertising, public relations, sales promotion and direct marketing are discussed. Class methodology is based on a variety of techniques, including lectures, multimedia presentations, group discussions and assignments. Students gain skills in substantive evaluation, discussion and practical use of communication tools. A final exam allows the acquired knowledge to be assessed.

Content delivered via e-learning: not applicable.

	LITERATURE

(compulsory reading)
	1. Hooley G. i in., Marketing Strategy and Competitive Positioning, 7th Edition, PEARSON Education Limited 2020.
2. Charlesworth A., Digital Marketing. A Practical Approach, Routledge, Londyn 2022.
Literature available in WSB University Library:
1. Joanna Żukowska. Marketing communication. Warszawa : Warsaw School of Economics, 2015
2. Usunier Jean-Claude, Lee Julie Anne. Marketing across cultures, 2013

3. Cheney George. Organizational communication in an age of globalization : issues, reflections, practices, 2011

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Chris Fill, Marketing Communications Contexts, Strategies and Applications, Prentice Hall, 2002

Literature available in WSB University Library:
Horodecka Anna, Sociology of communication, Szkoła Główna Handlowa (Warszawa). Pbl, 2015

Gesteland Richard R, Cross-cultural business behavior : guide for global management, Universitetsforlaget. Pbl, 2013


