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	CLASS LANGUAGE
	English

	FORM 
	Lecture

	COURSE OBJECTIVES 
	To familiarize students with the issues of marketing management both in traditional terms and concerning the specifics of modern marketing activities.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content implemented in direct form: 
Fundamentals of marketing management (place and role of marketing in the management system, stages of development of marketing management, subject and scope of marketing management, management of marketing instruments). Marketing in the enterprise (marketing in the organizational structure of the enterprise, marketing planning, analysis of the marketing situation of the enterprise in the market, marketing information system).Marketing strategies (essence, levels and types of enterprise strategies, the process of formation and implementation of marketing strategy, classification of marketing strategies, competitive strategies, strategic control), marketing research - basic methods and tools.

	LITERATURE

(compulsory reading)
	1. Kotler Ph, Keller K.L., Marketing Management, Pearson/Prentice Hall, Upper Saddle River 2009.
2. Dadzie K.Q.,  Amponsah D.K.,  Dadzie C.A. & Winston E.M., How Firms Implement Marketing Strategies in Emerging Markets: An Empirical Assessment of The 4A Marketing Mix Framework, Journal of Marketing Theory and Practice, 2017, Vol. 25, No. 3.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Herhausen D., Egger T., Oral C., Auditing Marketing Strategy Implementation Success, Marketing Review St Gallen, 2014, Vol. 3.


