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	Field of study:  Management
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	Educational profile: practical

	Education level:  I - cycle studies

	CLASS LANGUAGE
	English

	FORM 
	Lecture, classes

	COURSE OBJECTIVES 
	The primary purpose of the lecture is to provide and systematize knowledge of the theoretical and methodological basis for conducting marketing research. The purpose of the lecture is also to show the importance of marketing research in the process of creating a marketing information system (SIM) for the management of a modern organization.
During the exercises, the emphasis is primarily on developing among the class participants the workshop of planning and organizing research tasks. The practical goal of the classes is also to gain students' skills in designing, organizing and implementing marketing research, as well as developing and communicating the obtained results in the form of a report.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content delivered in the form of e-learning (MS Teams Platform, Moodle Platform):

LECTURE
Information system in the marketing management process
(MS Teams Platform, Moodle Platform)
Introduction
Market information system
Secondary sources of information
Primary sources of information
Marketing research as a basis for enterprise decisions (MS Teams Platform, Moodle Platform)
Marketing research vs. market research
Research procedure and design
Sample size and selection method
Selection of a research tool - questionnaire as an example of a research tool
Market and marketing research methods and techniques (MS Teams Platform, Moodle Platform)
Indirect research methods
Direct research methods: quantitative and qualitative
Selected methods of analysis
Research report as a result of the research process
4 Application of Marketing Research in Science and Business Practice. Summary (Platform
MS Teams, Moodle platform)
Content implemented in direct form:
EXERCISES
1. preparation of a marketing research project - part I (Direct contact).
Introduction
Identification of the purpose of the research project and research problems
Selection of research method and technique, selection of sampling method
Definition of the scope of the survey
Preparation of marketing research project - part II (Direct contact)
Preparation of a list of research questions
Construction of the research tool
Implementation of the survey, analysis of results and rules for communicating results (Direct contact)
Guidelines for conducting research in the field
Guidelines for analysis and communication of obtained research results
Communication of research results. Summary (MS Teams platform; Moodle platform)
Communication of research results - presentations of works
Summary of the entire exercise material

	LITERATURE

(compulsory reading)
	Ch. Hackley, Qualitative research in marketing and management : doing interpretive research projects, Routledge Taylor & Francis Group, London; New York 2020.

A.C. Burns, A. Veeck, R. F. Bush, Marketing research, Pearson, Harlow 2017

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Alan T. Shao, Marketing Research: An Aid to Decision Making, South-Western/Thomson Learning, 2002




