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	COURSE OBJECTIVES 
	To familiarize students with the problems of formulating, implementing and controlling the implementation of marketing strategy in the organization.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content implemented in direct form: 
Fundamentals of marketing management. Strategies for enterprise development. Marketing strategies (essence, levels and types of enterprise strategies, the process of forming a marketing strategy, classification of marketing strategies, competitive strategies, market segmentation strategies, product, price, distribution and promotion strategies). Implementation of marketing strategy in the organization. Control of the implementation of marketing strategy
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