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	COURSE OBJECTIVES 
	The aim is to familiarise students with basic concepts, approaches, strategies, tools and technologies related to knowledge management and to raise awareness of the role of knowledge in contemporary organisation management with a particular focus on the concept of sustainable development.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Lectures:

· Conditions for the functioning of organisations in the knowledge-based economy.

· Concept and types of knowledge. Knowledge management approaches and strategies.

· Knowledge generation. Organisational learning.

· Knowledge valuation. Methods and tools.

· Dissemination of knowledge. Change and organisational culture.

· Learning organisation. Intellectual capital.

· Knowledge-based organisation management.
· Selected knowledge management tools and technologies.

	LITERATURE

(compulsory reading)
	1. Jashapara A., Knowledge Management. An Integrated Approach, Pearson Education, London 2004.

2. Yu Q, Aslam S, Murad M, Jiatong W and Syed N (2022) The Impact of Knowledge Management Process and Intellectual Capital on Entrepreneurial Orientation and Innovation. Front. Psychol. 
Literature available in WSB University Library:

Jabłoński Adam, Corporate social responsibility in value based management, Wyższa Szkoła Biznesu (Dąbrowa Górnicza), 2009

3. Bojańczyk Mirosław, Enterprise valuation and value based management in conditions of instability, Akademia Finansów i Biznesu Vistula (Warszawa). Pbl, 2016

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	John D. Martin, J. William Petty, James S. Wallace, Value Based Management with Corporate Social Responsibility, Oxford University Press, 2009


