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	CLASS LANGUAGE
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	FORM 
	Classes

	COURSE OBJECTIVES 
	The aim of the conducted classes is - learning the terminology related to the subject of globalization and regionalization,

- getting acquainted with the specificity of economic, financial and cultural integration processes as well as individualization trends that oppose globalization,

- getting to know the role of the location of enterprises and regions in the processes of global competitiveness,

- getting to know the advantages and disadvantages of globalization and regionalization.

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content implemented in direct form: 
1. Globalization - theoretical and practical issues (the essence of globalization, the essence

regionalization, theories of globalization, development of globalization trends)

2. Entities of the world economy (internationalization of domestic enterprises, corporations

transnational, national economies, international economic organizations)

3. Globalization of goods and services markets (international division of labor, structure and dynamics

international trade in goods, liberalization of world trade in GATT/WTO)

4. Global organization (the essence of a global enterprise, its structure and strategies)

5. Global business environment (liberalism, financial markets, trade and international politics)

6. Globalization and competition (competitive enterprise and globalization, changes in competition

regional)

7. International competitiveness (the essence of international competitiveness, competitiveness

international in the era of globalization and regionalization)

8. Globalization and sustainable development

9. Regionalism (main concepts of economic integration)

10. Processes of regionalization of the world economy (types and forms of economic integration, premises and

effects of economic integration),

11. Integration processes in Europe

12. Trends in global politics

13. Culture in the conditions of globalization (the essence of culture in the global economy, the impact of globalization processes on cultures, culture exchange)


	LITERATURE

(compulsory reading)
	· 1. Drucker, P.F. (2020), Peter F. Drucker on Globalization. Harvard: Harvard Business Review Press.

· 2. Stiglitz, J. (2017). THE OVERSELLING OF GLOBALIZATION. Roosevelt Institute Working Paper.
· 3. Orłowska, R., Żołądkiewicz, W. (2011). Globalizacja i regionalizacja w gospodarce światowej. Warszawa: PWE.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	·  1. artykuły z bieżącej prasy The Economist i Financial Times

· 2. Cullen, J.B., Parboteeah, K.P. (2011). Multinational Management: A Strategic Approach. Cengage Learning.

· 3. Volberda H.W. et al. (2011). Strategic Management. Concepts and Cases. Competitveness and Globalization.Cengage Learning.

· 4. Stiglitz, J.E. (2007). Wizja sprawiedliwej globalizacji. Propozycje usprawnień. Warszawa: WN PWN.

· 5. Scholte, J.A. (2006). Globalizacja. Oficyna Wydawnicza Humanitas.3 / 6

· 6. Steingart, G. (2006). The War for Wealth. McGraw Hill.

· 7. Stiglitz, J. (2006). Making Globalization Work. New York: W.W. Norton & Company.




