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	CLASS LANGUAGE
	English

	FORM 
	Lecture/tutorials

	COURSE OBJECTIVES 
	The aim is to develop knowledge of the main concepts, models and aspects of market functioning, to improve the ability to use data flowing from the market to make management decisions and to apply methods to analyse market data to diagnose the state of the market, and to develop a proactive attitude in obtaining market information for reducing uncertainty in management and reducing the risk of decision-making in market operations

	COURSE CONTENT

(Division into contact hours and e-learning))


	Content delivered in direct format: 

1. Market as an object of research (essence, functions, features, types, elements, market mechanism, types of market research)

2. structure of the company's environment and quantitative and qualitative methods of macro-environment analysis

3. micro-environment analysis of market entities - characteristics of sectoral, SWOT and SPACE analyses

4. quantitative and qualitative analysis of the target market and analysis of internal resources of the enterprise - portfolio and ABC analyses

Content implemented in the form of e-learning: not applicable (except during the pandemic period).

	LITERATURE

(compulsory reading)
	· Analiza rynku, red. H. Mruk, PWE, Warszawa 2003 

· Łebkowska A., Lutostański M. J. , Protasiuk M. Badanie rynku PWN 2022
· Wrzosek W., Funkcjonowanie rynku, PWE, Warszawa 2002

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	·  Mynarski S., Analiza rynku. Makromechanizmy, AE w Krakowie, Kraków 2000; 

· Rosa G., Smalec A., Analiza i funkcjonowanie rynku na przykładach, USz, Szczecin 2000;

· Rószkiewicz M., Metody ilościowe w badaniach marketingowych, PWN, Warszawa 2002

· France S., Ghose S., An Analysis and Visualization Methodology for Identifying and Testing Market Structure, February 2016, Marketing Science 35(1):182-197 https://www.researchgate.net/publication/271077378_An_Analysis_and_Visualization_Methodology_for_Identifying_and_Testing_Market_Structure/references
· Danilova N., Kuznetsova Y., Market Analysis Instruments in the Development of the Startup Marketing Strategy, European Journal of Economics and Management, 2020, Volume 6 Issue 2, https://www.researchgate.net/publication/341236998_MARKET_ANALYSIS_INSTRUMENTS_IN_THE_DEVELOPMENT_OF_THE_STARTUP_MARKETING_STRATEGY


