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Education II -cycle studies 

Number of hours per 

semester 

1 2 

I II III IV 

Full -time studies 

(L/C/lab/pr/e) 
 12   

Part-time studies 

(L/C/lab/pr/e) 
    

CLASS LANGUAGE English 

LECTURER 

 

Denis Spahija 

FORM  

 

Classes 

COURSE 

OBJECTIVES 

The objective of this course is to equip students with the competencies and confidence necessary to 

operate in real-world business contexts. Particular emphasis is placed on enhancing students’ 

communication skills within international and intercultural environments, thereby supporting their 

preparedness for successful professional engagement in the global business landscape. 

Reference to 

learning outcomes 

– 

Field-related 

learning outcome 

Description of learning outcomes 

Description of learning outcomes Teaching and learning methods Verification 

of learning 

outcomes   

 

Skills&Attitude 

 



 

Intercultural 
Communication 
and Interpersonal 
Skills 
LO7 
LO8 
LO9 

Students are capable of effectively 
communicating and leading diverse teams, 
navigating cross-cultural challenges, and 
implementing strategies that promote 
inclusivity and collaboration across different 
cultural contexts. Students acquire and apply 
practical skills to work collaboratively in 
multicultural teams, both in virtual and face-
to-face environments.  
 
Students can use diverse cultural 
perspectives and communication styles and 
adapt to different teamwork norms and 
expectations across cultures. They are able 
to facilitate productive group interactions, 
showing empathy, flexibility, and shared 
responsibility as well as manage cultural 
misunderstandings and resolve conflicts 
constructively in team-based tasks. 
Students develop the capacity to implement 
effective communication strategies that foster 
mutual understanding across cultural divides. 
They can analyze verbal and non-verbal 
communication styles across high- and low-
context cultures and apply key intercultural 
theories and frameworks (e.g., Hofstede, 
Hall, Trompenaars) to real-life scenarios. 
Students demonstrate competency in 
adapting messages to different cultural 
audiences in international business settings, 
identify and navigate cultural stereotypes, 
perceptions, and sensitivities that may affect 
interpersonal interactions. 
 
Students are prepared to approach 
communication challenges with a culturally 
inclusive mindset, proposing strategies and 
solutions that are ethically responsible and 
globally aware. They create communication 
approaches that respect cultural diversity and 
promote inclusivity in professional 
environments; integrate ethical 
considerations and corporate social 
responsibility into global communication 
practices. Students can critically evaluate 
communication processes and outcomes 
from an intercultural perspective and design 
culturally appropriate interventions for real-
world business or social communication 
problems. 
 
 

Teaching methods: 
1. Lecture based teaching  
2. Group discussions 
3. Feedback sessions  
4. Group Project Facilitation 
5. Flipped Classroom Elements 
 
 

Group project 
presentation 
 
Discussions 
 
INSPERA TEST 

Learning methods: 
1 Collaborative Learning 
2. Reflective learning, 
3. Independent study  
4. Problem-Based Learning (PBL) 



Digital Skills and the 

Use of Information 

and Communication 

Technologies 

LO17 

Throughout the course, students engage with 
modern digital communication platforms and 
collaborative technologies (e.g., video 
conferencing tools, project management 
software, shared document platforms, and 
virtual collaboration suites) to simulate real-
world international and intercultural business 
scenarios. These tools serve as both 
mediums of instruction and as essential 
components of assessed tasks, enabling 
students to cooperate effectively in digitally-
mediated, multicultural team settings. 

 
Students demonstrate proficient use of digital 
collaboration platforms (e.g., Microsoft 
Teams, Google Workspace, Zoom, Miro, etc.) 
in intercultural team environments, applying 
both technical and interpersonal skills to 
manage communication effectively. They 
employ ICT tools strategically to overcome 
cultural and geographical barriers in 
professional interactions, contributing 
meaningfully to virtual discussions, joint 
decision-making processes, and shared 
project development. Students adapt 
communication styles to suit digital 
environments that span different cultural 
expectations and technological proficiencies, 
showcasing intercultural sensitivity and digital 
fluency. 

Teaching methods: 
1. Interactive lectures 
2. Case Study Method 
3. Feedback sessions  
4. Group Project Facilitation 
5. Flipped Classroom Elements 
 
 

Project-Based 

Group Work 

Learning methods: 
1 Collaborative Learning  
2. Problem-Based Learning (PBL) 
3. Reflective learning 
4. Independent study  
 

Full- time 

Participation in lectures =  

Participation in classes = 12 

Preparation to classes = 16 

Preparation to lectures =  

Preparation to an examination = 10 

Project tasks = 10 

e-learning = 

Credit/examination = 2 

others  (indicate which) =  

TOTAL: 50 

ECTS points: 2 

Including practical classes: 12 

Part-time 

Participation in lectures =  

Participation in classes =   

Preparation to classes =  

Preparation to lectures =  

Preparation to an examination =  

Project tasks = 

e-learning = 

Credit/examination =  

others  (indicate which) =  

TOTAL: 

ECTS points:  

Including practical classes: 

 

PREREQUISITES  None 

COURSE CONTENT 

(Division into 

contact hours and e-

learning) 

Contact hours: 

Module 1: Foundations of International and Intercultural Communication 

• Introduction to communication in global business 

• Key concepts in intercultural communication 

• Cultural dimensions and frameworks (e.g., Hofstede, Hall, Trompenaars) 

Module 2: Cultural Perception and Business Communication 

• Understanding cultural identities and stereotypes 

• Verbal and non-verbal communication across cultures 

• High-context vs. low-context communication 

Module 3: Intercultural Communication in Professional Settings 



• Cross-cultural negotiations and decision-making 

• Managing virtual and multicultural teams 

• Effective communication in international business meetings and presentations 

Module 4: Overcoming Challenges in Intercultural Communication 

• Common barriers to effective communication 

• Conflict resolution in intercultural contexts 

• Strategies for improving cross-cultural communication skills 

Module 5: Ethics and Global Business Communication 

• Ethical considerations in intercultural interactions 

• Corporate social responsibility and communication 

E-learning:- 

 

LITERATURE 

(compulsory 

reading) 

• J.N. Martin, T.K. Nakayama, Experiencing Intercultural Communication : An Introduction. 

Published by McGraw-Hill Education, cop. 2018 

• Hofstede, G. (2010). Cultures and Organizations: Software of the Mind. 

• Meyer, E. The Culture Map, 2014 

• M. Bausch, U. Mayrhofer, C. Barmeyer, Constructive Intercultural Management: Integrating 

Cultural Differences Successfully, 2021 

OPTIONAL 

LITERATURE 

(including at least two 

items in English, 

either books or 

articles) 

• Judith N. Martin, Thomas K. Nakayama, “Experiencing Intercultural Communication”, New York 

2018. 

• M.Wilczewski, “The role of cultural diversity in business communication contacts”, Warsaw 

University 2015. 

• What is identity (as we now use the word)?, James D. Fearon, Stanford University, 1999. 

• N. Ganapathi, The Need for Intercultural Communication Skills in the Multicultural Settings. 

Journal of General Management Research 2019, Vol. 6 (2). (online – EBSCO) 

SCHOLARLY 

PUBLICATIONS BY 

PERSONS WHO 

CONDUCT 

CLASSES, WHICH 

ARE RELATED TO 

THE MODULE 

SUBJECT  

--- 

TEACHING 

METHODS 

(Division into 

contact hours and e-

learning) 

 

Using a combination of exercises and seminars, thus at once disseminating our knowledge base to the 

students and at the same time giving them an opportunity to actively participate and engage with the 

course content: 

- workshop to diagnose basic understanding of key world cultures  

- project work - cross-cultural comparisons  

- article abstracts and exam preparation models in the formula of models  

TEACHING AIDS In addition to the literature, we will make use of other forms of media, including televisual forms and the 

Internet. 

PROJECT 

(if implemented in 

the framework of a 

classes module) 

Write a paper on one of the topics covered during our classes.  Explain the importance of this topic in 

relation to Intercultural Communication, showing how it is important, and the different ways of thinking 

about this in different parts of the world. 

FORM AND 

CONDITIONS OF 

ASSESSMENT 

(Division into 

contact hours and e-

learning) 

Form and Conditions of assessment:  
1) Participation in classes and workshop activities (obligatory attendance min.50%) 
2) Project submitted 
3) INSPERA Test – 20 questions, min. 50% of correct answers 
To successfully pass the course all 3 conditions must be meet. 

 
Evaluation criteria: 



1. Points for active participation on classes and points from the workshop activities– 20 points 
2. Preparation of multimedia presentation and the convincing oral presentation – 30 points 
3. EXAM:  0-50 points 

 
Grading scale: 

I.   0 – 50 = 2,0 (F) 
II. 51 – 60 = 3,0 (E) 
III. 61 – 70 = 3,5 (D) 
IV. 71 – 80 = 4,0 (C) 
V. 81 – 90 = 4,5 (B) 

VI. 91 – 100 = 5,0 (A) 

 

 
* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning 
 
 

 


