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Field of study: Management 

Course: Corporate Social Responsibility (CSR) 

Educational profile: General 

Education level: II -cycle studies 

Number of hours 
per semester 

1 2 

I II III IV 

Full-time studies 
(L/C/lab/pr/e) 

16 L  
 
 

 

Part-time studies 
(L/C/lab/pr/e) 

    

CLASS 
LANGUAGE 

English 

LECTURER Solomon Kunle Omogbemi 

FORM Lecture 

COURSE 
OBJECTIVES 

The Corporate Social Responsibility (CSR) course equips students with the conceptual, analytical, and 
practical skills necessary to navigate and lead in a world where ethical behaviour, sustainable development, 
and responsible leadership are integral to business success. Rooted in current global CSR frameworks and 
ethical theory, the course examines the intersection of business, society, and the environment, preparing 
students to design, evaluate, and implement CSR strategies in both local and international contexts. 
Through lectures, case study analysis, and scenario-based discussions, students critically engage with 
pressing ethical challenges such as greenwashing, stakeholder conflicts, and responsible supply chain 
practices. 

 

Reference to 
learning 
outcomes        
-  
Field-related 
learning outcome 
EFMD 

 

 
Description of learning outcomes 

 

Description of learning outcomes 
Teaching and 

learning methods 

Verification of 
learning 

outcomes 

 
Knowledge 

 

Business 
Management 
Concepts and 
Challenges 
LO1 

Students demonstrate a comprehensive understanding of core 
CSR concepts and frameworks and explain how CSR relates 
to broader management theories and ethical challenges. They 
gain and understand CSR models to assess responsible 
business practices, analyse corporate impacts on society and 
the environment, and evaluate strategies using international 
standards such as the GRI and UN SDGs.  
 
 
 
 
 
 
 

Teaching methods: 
Lecture, case Study, 
Multimedia 
Presentation 

Group work 
Discussions: 
Classroom 
Feedback 
 
 
 
Final 
Examination: 
Online Exam 
held on Inspera 
Platform  

Learning methods: 
Group work and 
discussions. 

 



 
Skills & Attitudes 

 

Ethics and 

Sustainability 

LO19 

LO20 

LO21 

 
Students will be able to analyze and integrate key principles of 
applied ethics and sustainability into core corporate social 
responsibility strategies. They will apply these principles to 
address the needs of both internal stakeholders (such as 
employees and management) and external stakeholders 
(including communities, regulatory bodies, and global society), 
demonstrating sensitivity to diverse cultural, social, and 
international contexts. 

Teaching methods: 
Lecture, case Study, 
Multimedia 
Presentation 

Group work 
Discussions: 
Classroom 
Feedback 
 
 
Final 
Examination: 
Online Exam 
held on Inspera 
Platform 
 

 
Learning methods: 
Group work and 
discussions.  

Responsible and 
Ethical 
Leadership and 
Decision-making 
LO11 
LO12 

  
Students assess their leadership style through the lens of 
corporate social responsibility, adapt it to meet the ethical and 
sustainability needs of diverse teams, and make informed 
business decisions that reflect a strong commitment to social 
justice, environmental stewardship, and inclusive values, 
inspiring others to act responsibly within their organizations 
and communities. 

Teaching methods: 
Lecture, Case-Study, 
Multimedia 
Presentation 

Final 
Examination: 
Online Exam 
held on Inspera 
Platform 
 
 

Learning methods: 
Group work and 
discussions.  

Intercultural 

Communication 

and Interpersonal 

Skills 

LO7 

LO8 

 
Students develop the skills to manage CSR initiatives within 
intercultural and international environments. They are capable 
of effectively communicating and leading diverse teams, 
addressing cross-cultural ethical challenges, and implementing 
CSR strategies that foster inclusivity, equity, and sustainable 
collaboration across different cultural and stakeholder contexts. 

Teaching methods: 
Lecture, case Study, 
Multimedia 
Presentation. 

Final 
Examination: 
Online Exam 
held on Inspera 
Platform 
 
 

Learning methods: 
 Group work and 
discussions. 

Full- time 
Participation in lectures =  
Participation in classes = 16 
Preparation to classes =  
Preparation to lectures = 19 
Preparation to an examination =  
Project tasks = 
e-learning = 
Credit/examination = 1 
others (indicate which) = 14 (Reviews) 
TOTAL: 50 
ECTS points: 2 
Including practical classes:  

Part-time 
Participation in lectures =  
Participation in classes =  
Preparation to classes =  
Preparation to lectures =  
Preparation to an examination =  
Project tasks = 
e-learning = 
Credit/examination = 
others (indicate which) =  
TOTAL:  
ECTS points:  
Including practical classes:  

PREREQUISITES Ethical Dilemma and Discussion Analysis; CSR Strategy Evaluation 

COURSE 
CONTENT 
(Division into 
contact hours and 
e-learning) 

Contact hours:  

• Meeting 1: Introduction to CSR 

− Definition of CSR 

− Historical Evolution of CSR 

− Theories of CSR 

− CSR and Sustainable Development Goals 
 

• Meeting 2: Ethics and Values in Business 

− Introduction to Business Ethics and Values 



− Ethical Theories and Moral Dilemma 

− Ethical Leadership 

− Ethical Responsibilities: Customers, Employees, Investors 

− Ethical Decision-Making Models 

− Case Studies in Ethics 

− Business Ethics and CSR 

− Responsibilities to the Society 

− Ethical Leadership Examples 
 

• Meeting 3: Stakeholder Engagement 

− Introduction to Stakeholder Engagement 

− Identifying and Analyzing Stakeholders 

− Tools and techniques for stakeholder Analysis 

− Strategies for Effective Engagement 

− Case Studies  

− Interactive reflections 
 

• Meeting 4: CSR and Business Performance – A Strategic Approach for Sustainable 
Success 

− Review to Introduction to CSR 

− Importance of CSR in Business 

− Benefits of CSR on Business Performance 

− Examples of Successful CSR Initiatives 

− Challenges and Criticisms of CSR 

− Integrating CSR into Business Strategy 

− Case Studies: Companies with Positive Business Performances through CSR 
 

• Meeting 5: Impact Assessment and Measurement of CSR: Evaluating the Social and 
Enviromental Impact 

− CSR and Impact Assessment 

− Importance of Measuring Social and Enviromental Impact 

− Understanding Logic Models in CSR 

− Key Frameworks for CSR Impact Measurement 

− Practical Challenges in Impact Measurement 

− Case Study: Unilever’s Sustainable Living Plan 

− Group Work Presentations 

− Summary 
 

E-learning: Not Applicable  

LITERATURE 
(compulsory 
reading) 

 
1. Introduction to CSR: Carroll, A.B. and Brown, J.A. (2018), "Corporate Social Responsibility: A 

Review of Current Concepts, Research, and Issues", Corporate Social Responsibility (Business 
and Society 360, Vol. 2), Emerald Publishing Limited, Bingley, pp. 39-69. 
https://doi.org/10.1108/S2514-175920180000002002 

OPTIONAL 
LITERATURE  

 
1. Corporate Social Responsibility: A Review of Current Concepts, Research, and Issues, May 

2018, DOI: 10.1108/S2514-175920180000002002 
2. Corporate Social Responsibility: A Very Short Introduction by Jeremy Moon, Oxford University 

Press, 2014 
3. Corporate Social Responsibility: An Ethical Approach by Mark S. Schwartz, Broadview Press, 

2011. 
4. Corporate Social Responsibility Overload? By Thomas Demmerling, Anchor Academy 

Publishing, 2014. 
5. Velasquez, M. G. (2018). Business Ethics: Concepts and cases. Pearson, 

https://thuvienso.hoasen.edu.vn/handle/123456789/13198 

https://www.emerald.com/insight/search?q=Archie%20B.%20Carroll
https://www.emerald.com/insight/search?q=Jill%20A.%20Brown
https://doi.org/10.1108/S2514-175920180000002002
http://dx.doi.org/10.1108/S2514-175920180000002002
https://thuvienso.hoasen.edu.vn/handle/123456789/13198


SCHOLARLY 
PUBLICATIONS 
BY PERSONS 
WHO CONDUCT 
CLASSES, WHICH 
ARE RELATED 
TO THE MODULE 
SUBJECT  

 

1. Solomon Kunle OMOGBEMI, Corporate Social Responsibility's Impact on Advancing Business 

Ethics, Sustainability and Sustainable Development (Institutionalisation by Education of CSR), 

2020. In book: Politicas Publicas Terrotoriales y Desarrollo Regional, Edition: 1, Chapter: 9, 

Publisher: Thomson Reuters Aranzadi www.proview.thomsonreuters.com 

 

2. Solomon Kunle OMOGBEMI, The incorporation of strategic corporate social responsibility as a 

major in higher education institutions: perspectives and impact / Wspierająca strategiczna 

odpowiedzialność społeczna przedsiębiorstw jako kierunek w instytucjach edukacji wyższej: 

perspektywy i wpływ, 2018. Współczesne Finanse Teoria i Praktyka 

 

3. Solomon Kunle OMOGBEMI, Moving from Business Ethics Education to CSR- An Empirical 

Analysis of Nigeria University Education’s Impact on Combating Corruption, 2023. Universia 

Business Review, DOI: 10.3232/UBR.2023.V20.N3.01 

TEACHING AIDS Presentation screen, internet access, MS Teams 

PROJECT 
(if implemented in 
the framework of 
a classes module) 

Not applicable 

  

Project goal: 

Topic of the project: 

Project form: 

FORM AND 
CONDITIONS OF 
ASSESSMENT 
 
CRITERIA FOR 
ASSESSING 
ACHIEVED 
LEARNING 
OUTCOMES.  
 

Form and Conditions of assessment:  
1) Participation (obligatory attendance min.50%) 
2) Final Examination, min. 60 points (scale 0-100) 
To successfully pass the course all 3 conditions must be meet. 

 
Evaluation criteria: 

1) Final Examination (Online): 
a) 56-60 points = 5,0 
b) 50-55 points = 4,5 
c) 43-49 points = 4,0 
d) 36-42 points = 3,5 
e) 30-35 points = 3,0 
f) <30 points – 2,0  

2) Final grade = Final Exam grade 
 
Grading scale: 

• 5.0 Very Good 

• 4.5           Above Good 

• 4.0 Good 

• 3.5 Fairly Good 

• 3.0 Satisfactory 

• 2.0 Fail 

 
* L-lecture, C- classes lab- laboratory, pro- project, e- e-learning 
 

https://www.proview.thomsonreuters.com/
http://dx.doi.org/10.3232/UBR.2023.V20.N3.01

