
 

 

WSB University 

Field of study: Management 

Course: Ethics in Business – Case Study 

Educational profile: General 

Education level: II -cycle studies 

Number of hours per 
semester 

1 2 

I II III IV 

Full-time studies 
(L/C/lab/pr/e) 

 16   

Part-time studies 
(L/C/lab/pr/e) 

    

CLASS LANGUAGE English 

LECTURER Prof. Iryna Timenko, PhD 

FORM  Lecture 

COURSE 
OBJECTIVES 

This course is designed to equip students with a comprehensive understanding of the ethical challenges 
and dilemmas prevalent in contemporary business environments. Through the exploration of key ethical 
theories and decision-making frameworks, students will develop the skills to critically analyze and apply 
ethical principles to complex, real-world business scenarios. The course emphasizes the cultivation of 
responsible leadership, empowering students to make principled decisions that align with stakeholder 
interests, uphold organizational integrity, and support sustainable business practices. By the end of the 
course, students will be prepared to integrate ethical considerations into strategic planning and 
contribute to long-term value creation through corporate social responsibility. 

  
Reference to learning 
outcomes –  
Field-related learning 
outcome 
EFMD 

Description of learning outcomes 

Description of learning outcomes Teaching and learning methods 

Verification of 

learning 

outcomes 

 

Knowledge  

Business 
Management 
Concepts and 
Challenges 
LO2 

Students demonstrate a comprehensive 
understanding and ability to apply 
knowledge framework of management 
theories while addressing the challenges 
organisations are facing in the national and 
international environment. They understand 

Teaching methods: 
1. Interactive lecture  
2. Socratic method 
3. Group project 
4. Debates 

 

Final (online) 
test 
 



 

 

the interplay between ethical decision-
making and wider socio-economic and 
environmental contexts.  
Students recognise ethical dimensions of 
the business environment—focusing on 
global perspective, governance, 
sustainability, corporate social 
responsibility, and stakeholder 
management. 

Learning methods: 
1. Flipped classroom - Individual analysis 

of the scientific text 
2. Answering students’ questions 
 

Responsible and 
Ethical Leadership 
and Decision-Making 
LO11 
LO12 

Students identify the ethical aspects of 
complex business decision-making 
processes and demonstrate knowledge of 
responsible leadership within various 
organizations, effectively addressing 
these issues and considering international 
aspects. 
Students develop a critical understanding 
of responsible and ethical leadership 
within complex and evolving 
organizational settings. They examine the 
ethical dimensions of leadership 
behaviors, strategic decisions, and 
governance, assessing their impact on 
stakeholders, organizational culture, and 
broader society.  
Students know and understand ethical 
reasoning frameworks, values-driven 
leadership models, and mechanisms for 
corporate accountability. They engage 
with real-world challenges such as moral 
dilemmas, power imbalances, and ethical 
risk, gaining the skills to lead with 
integrity, transparency, and social 
responsibility in diverse and globally 
interconnected environments. 

Teaching methods: 
1.Interactive lecture  
2.Socratic method 
3.Answering the questions written by 
students in the chat  
4.Panel discussions and debates 

Final (online) 
test 
 
 mandatory  
assignment 
 
 

Learning methods: 
1.Case study analysis  
 2. Simulation-Based Learning 
3. Applied Ethics Scenarios 
 

 
Skills & Attitudes 

 
 

 
 

Ethics and 

Sustainability        

LO19                       

LO20                      

LO21 

 

Students can analyze and implement 
fundamental concepts of applied ethics 
and sustainability into core organizational 
strategies, ensuring that ethical 
considerations are embedded across all 
levels of decision-making. They are 
equipped to critically assess how ethical 
values—such as integrity, accountability, 

Teaching methods: 
1.Interactive lecture  
2.Socratic method 
3.Oral quizzes 
4.Answering the questions written by 
students in the chat  
5.Simulation and Role-Play 
6.Panel Discussions and Debates 

Final (online) 
test 
 mandatory 

assignment 



 

 

and fairness—can guide corporate 
behavior and influence strategic priorities. 
By integrating these principles into 
organizational frameworks, students 
address the needs and expectations of 
both internal stakeholders, such as 
employees and management, and 
external stakeholders, including 
customers, communities, regulators, and 
the broader global society. Students 
recognize the interconnectedness of 
ethical business practices with 
environmental, social, and governance 
(ESG) responsibilities. Students evaluate 
the long-term impact of corporate actions 
on sustainable development and are able 
to design strategies that promote 
environmental stewardship, social equity, 
and economic viability. Their ability to 
operate in international and multicultural 
settings allows them to adapt ethical and 
sustainability initiatives to diverse 
regulatory, cultural, and economic 
landscapes—ensuring relevance, 
compliance, and effectiveness across 
global operations. 

Learning methods: 
1.Case study analysis 
2.Written assignment 
3.Flipped classroom - Literature review 
4.Flipped classroom – Scientific text 
analysis 
5.Self check quiz  
6.Peer-to-Peer Review 
7. Case-Based Analysis 
8.Applied Ethics Scenarios 
 

Full- time 
Participation in lectures = 16 
Participation in classes =  
Preparation to classes =  
Preparation to lectures = 10 
Preparation to an examination = 10 
Project tasks = 
e-learning = 
Credit/examination = 4 
others  (indicate which) = 10 
TOTAL: 16 
ECTS points: 2 
Including practical classes:  

Part-time 
Participation in lectures =  
Participation in classes =  
Preparation to classes =  
Preparation to lectures =  
Preparation to an examination =  
Project tasks = 
e-learning = 
Credit/examination =  
others  (indicate which) =  
TOTAL:  
ECTS points:  
Including practical classes:  

PREREQUISITES The knowledge of business management, project management, SDGs, sustainability and 
inclusiveness, digital transformation, and organisational change. 

COURSE CONTENT 
(Division into contact 
hours and e-learning) 

Contact hours: 
 
 
E-learning:   

1. Foundations of Business Ethics: Ethical Theories and Contemporary Dilemmas. 
2. Managing Stakeholder Relationships and Social Responsibility in Ethical Decision-Making. 
3. Ethical Leadership and Decision-Making in Complex Business Environments. 
4. Organizational Culture and Ethical Challenges: Building Effective Ethics Programs. 
5. Designing Ethical Codes and Implementing Business Ethics Programs. 
6. Ethical Leadership and Decision-Making in a Globalized Business World. 
7. Ethics in the Workplace. Managing a Diverse Workforce. 
8. Organizational Ethics. Managing the Public and the Corporate Reputation. 

 



 

 

LITERATURE 
(compulsory reading) 

1. Crane, A., Matten, D., Glozer, S., & Spence, L. J. (2019). Business ethics: Managing corporate 
citizenship and sustainability in the age of globalization (5th ed.). Oxford University Press. 

2. Treviño, L. K., & Nelson, K. A. (2021). Managing business ethics: Straight talk about how to do it 
right (8th ed.). Wiley. 

3. Hartman, L. P., DesJardins, J., & MacDonald, C. (2021). Business ethics: Decision making for 
personal integrity and social responsibility (5th ed.). McGraw-Hill Education. 

4. Freeman, R. E., Harrison, J. S., & Wicks, A. C. (2010). Stakeholder theory: The state of the art. 
Cambridge University Press. 

5. Floridi, L. (2019). The logic of information: A theory of philosophy as conceptual design. Oxford 
University Press. 

6. UN Global Compact & PRME (latest edition). Principles for responsible management education: 
Guidelines for business schools and management institutions. 

7. Ethics and the conduct of business / John R. Boatright. - 7th ed.  - Harlow : Pearson Education 
Limited, 2014. 

8. Business ethics : evidence from the world of finance / Paulina Roszkowska. - Warsaw : Warsaw 
School of Economics, 2015. 

9. Trends of Business Ethics and Corporate Social Responsibility in Central Europe : Scientific 
monograph. Marketa Lorinczy, Włodzimierz Sroka, Radoslav Jankal, Stefan Hittmar, Richard 
Szanto. - Aachen : Shaker Verlag, 2015. 

OPTIONAL 
LITERATURE  

1. Alzola, M. (2020). Virtue ethics in business: Mapping the terrain. Journal of Business Ethics, 
167(4),  

2. Schwartz, M. S. (2021). Business ethics: An ethical decision-making approach (2nd ed.). Wiley. 
3. Ghoshal, S., & Moran, P. (2020). Bad management theories are destroying good management 

practices. Academy of Management Learning & Education, 19(3), 395–411. 
4. Werhane, P. H. (2008). Corporate moral responsibility: The corporate and individual moral 

responsibility debate. Business Ethics Quarterly, 8(4),  
5. Kaptein, M. (2017). The moral entrepreneur: A new component of ethical leadership. Journal of 

Business Ethics, 156(4), 1135–1150. 

SCHOLARLY 
PUBLICATIONS BY 
PERSONS WHO 
CONDUCT CLASSES, 
WHICH ARE 
RELATED TO THE 
MODULE SUBJECT  

Timenko I. (2018). Ethical Aspects of Doing Business in Ukraine, Kyiv, KIU. 
Timenko I. (2018). International Cooperation and Diplomatic Relations of Ukraine, Kyiv, KIU. 

TEACHING AIDS PC, MS Teams, Microsoft 365, source texts and other stuff like videos, pictures, charts, animations etc. 

multimedia presentation (ppt) 

PROJECT 
(if implemented in the 
framework of a 
classes module) 

Not applicable 
 
 



 

 

FORM AND 
CONDITIONS OF 
ASSESSMENT 
 
CRITERIA FOR 
ASSESSING 
ACHIEVED LEARNING 
OUTCOMES.  

A final grade will be assigned to the student based on the grade come from: 
written assignment: Researching and writing an essay that provides a personal reflection on 
the significance of the standards of business ethics to their professional careers (75%) –2000 - 
3000 words. 
preparation and discussion participation (25%). 

the final exam after the last lecture in the course - 50% of final grade 
 
Students can take an early exam after the last class.  
 
Students who pass the early exam (grade 3,0 or more) do not have to take the exam during the 
examination session 
 
The early exam addresses the same rules as exams during the examination session. 
 
Exams during the examination session: 
The 1st round of the exam   
The 2nd round of the exam   
 
The exam form and rules: 
open, semi-open, closed questions, problem questions, and sentences to complete (word matching) 
 
Students can take an early exam after the last class.  
Students who pass the early exam do not have to take the exam during the examination 
session. 
The early exam addresses the same rules as exams during the examination session. 
 
Evaluation criteria: 
A student who passes the online exam (WSB Online Platform) achieves more than 51–60% of  
correct answers receives a grade of 3 (satisfactory); other grades: 
61-70 % of correct answers – a grade of 3,5 (satisfactory plus)  
71-80  % of correct answers – a grade of 4,0 (good) 
81-90  % of correct answers – a grade of 4,5 (good plus) 
91-100  % of correct answers – a grade of 5,0 (very good) 
0-50 % of correct answers – a grade of 2,0 (bad)  

 

 

* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning 
 


