WSB University

Field of study: Management

Course: Innovation Management

Educational profile: General

Education level: Il -cycle studies

Number of 1 2
hours per
semester I Il 1] vV
Full-time
studies 16
(L/Clablprle)
Part-time
studies
(L/Cliablprle)
CLASS English
LANGUAGE
LECTURER Prof. Joanna Kurowska-Pysz, PhD
FORM Lecture
COURSE The course aims to familiarise students with the challenges and processes of managing innovations in
OBJECTIVES | business organisations in a global, dynamic, technology-oriented world. It supports students in
comprehending the knowledge and developing basic skills for innovation management required when
participating in projects related to introducing innovations, with particular emphasis on the innovation
design and development process in companies (products and processes) and such horizontal issues as
ethics, SGDs, sustainability, and inclusiveness.
Reference to Description of learning outcomes
learning
outcomes -
Field-related I
learning Verification
outcome Description of learning outcomes Teaching and learning methods of learning
EFMD outcomes
Knowledge
Business tudents demonstrate a comprehensive Final (online
ust P Teaching methods: tost ( )

Management understanding of the Open Innovation
Paradigm, interdependencies between
innovation and other socio-economic
issues e.g. business competitiveness, and

1. Interactive lecture

Concepts and 2. Socratic method

Challenges

2nd mandatory
assignment




LO1

Innovation and
Change
Management
LO13

the functioning of the business
environment and innovation ecosystems

Students comprehend and critically
analyse innovation management and
innovative processes implemented within
innovation strategies in the international
business environment. They understand
innovative and learning organisations,
types of innovation, and they know
different collaboration models under the
open innovation model.

Learning methods:
1. Flipped classroom - Individual analysis of
the scientific text

Final (online)
test

Teaching methods:

1.Interactive lecture

2.Lecture recorded by the teacher
3.Socratic method

4 Webquest

5.0ral quizzes

6.Discussion the chat (MSTeams)

1st mandatory
task

2nd mandatory

assignment
Learning methods:

1.Written assignments

2.Critical review of the post

3.Flipped classroom - Individual analysis of the

scientific text

4 Flipped classroom - Literature review

Skills & Attitudes

Innovation and
Change
Management
LO15

Full- time

Participation in lectures = 16
Participation in classes =
Preparation to classes =
Preparation to lectures = 27
Preparation to an examination = 20

Project tasks =
e-learning =

Credit/examination = 1
others (indicate which) = 11

TOTAL: 75
ECTS points: 3

Students can identify challenges and
opportunities related to the process of
designing and implementing of innovation,
they match types of innovation with
examples of products, services or
processes and they can match types of
innovation strategies with individual
situations of the organization in the
markets. They have ability to briefly design
key stages in the innovation process and
innovation strategy designing and
implementing. They can analyse the
impact of the innovation ecosystem and
potential components, actors and
stakeholders on the innovative activities of
the business organization.

Teaching methods:

1.Interactive lecture

2.Socratic method

3.0ral quizzes

4. Answering the questions written by students in
the chat

Final (online)
test

Learning methods:

1.Case study analysis

2.Written assignment

3.Flipped classroom - Literature review
4.Flipped classroom - Scientific text analysis
5.Self check quiz

1st mandatory
assignment

Part-time

Participation in lectures =
Participation in classes =
Preparation to classes =
Preparation to lectures =
Preparation to an examination =
Project tasks =
e-learning =
Credit/examination =
others (indicate which) =
TOTAL:

ECTS points:




Including practical classes: 3

Including practical classes:

PREREQUISITE | The knowledge of strategic management and project management

S

COURSE Contact hours - Ms Teams

CONTENT

(Division into Lecture no 1. The essence of innovation — key definitions and theoretical background

contact hours
and e-learning)

Lecture no 2. Innovation types and innovative processes

Lecture no 3. Innovative organisation

Lecture no 4. Innovation strategy

Lecture no 6. Learning organisation, clusters & networks

Lecture no 8. Creating new products & services; review of the course

E-learning (WSB Online)
Lecture no 5. Innovation management — strategy, plus the 1st mandatory task
Lecture no 7. Open Innovation, economic & social value of innovation, plus the 2nd mandatory task

LITERATURE
(compulsory
reading)

—_

Drucker, P., & Maciariello, J. (2014). Innovation and entrepreneurship. Routledge.

2. Tidd, J., & Bessant, J. R. (2020). Managing innovation: integrating technological, market and
organizational change. John Wiley & Sons.

3. Granstrand, O., & Holgersson, M. (2020). Innovation ecosystems: A conceptual review and a new
definition. Technovation, 90, 102098.

4. Saunila, M. (2020). Innovation capability in SMEs: A systematic review of the literature. Journal of
Innovation & knowledge, 5(4), 260-265.

5. Dutta, S., Lanvin, B., & Wunsch-Vincent, S. (Eds.). (2020). Global Innovation Index 2020. Johnson
Cornell University.

6. Cormican, K., & O'Sullivan, D. (2003). A collaborative knowledge management tool for product
innovation management. International Journal of Technology Management, 26(1), 53-67.

7. Management theory, innovation and organisation : a model of managerial competencies / Katarzyna
Szczepanska-Woszczyna. - New York : Routledge, Taylor & Francis Group, 2021.

8. Innovation in Organisational Management : Under Conditions od Sustainable Development / ed.

Katarzyna Szczepaniska-Woszczyna, Krzysztof Zamasz, Grzegorz Kinelski. - Dgbrowa Goérnicza :

WSB University, 2020.

OPTIONAL
LITERATURE

—_

Al Suwaidi, F., Alshurideh, M., Al Kurdi, B., & Salloum, S. A. (2020, September). The impact of

innovation management in SMEs performance: A systematic review. In International conference

on advanced intelligent systems and informatics (pp. 720-730). Cham: Springer International

Publishing.

2. Tidd, J., % Bessant, J. (2018). Innovation management challenges: From fads to fundamentals.
International Journal of Innovation Management, 22(05), 1840007.

3. Birkinshaw, J. M., & Mol, M. J. (2006). How management innovation happens. MIT Sloan

management review, 47(4), 81-88.




10.

1.

12.

13.

Schilling, M. A. (2013). Strategic Management of Technological Innovation Fourth edition. Mc Graw
Hill.

Yun, J. J., Zhao, X, Jung, K., & Yigitcanlar, T. (2020). The culture for open innovation dynamics.
Sustainability, 12(12), 5076.

Valdez-Judrez, L. E., Garcia-Pérez de Lema, D., & Maldonado-Guzmén, G. (2016). Management
of knowledge, innovation and performance in SMEs. Interdisciplinary Journal of Information,
Knowledge, and Management, 11(4), 141-176.

Szczepanska-Woszczyna, K. (2018). Strategy, corporate culture, structure and operational
processes as the context for the innovativeness of an organization. Foundations of
Management, 10(1), 33.

Szczepanska-Woszczyna, K. (2020). Management theory, innovation, and organisation: A model of
managerial competencies. Routledge.

Dziendziora, J., Smolarek, M., Zebrak, D., & Gross-Gotacka, E. (2022). Organizational factors of
commitment to innovation vs. innovative behavior in smes in the renewable energy sources (res)
industry. Energies, 15(15), 5674.

Dziefdziora, J., & Smolarek, M. (2021). Innovation 4.0 in developing SME strategy. In Sustainability,
Technology and Innovation 4.0 (pp. 141-160). Routledge.

Makieta Z., Kusio T., 2022, Prerequisites of innovativeness of Industry 4.0, [w:] Sustainability,
Technology and Innovation 4.0, red. Makieta Z., Stuss M., Borowiecki R., Chapter 3. ROUTLEDGE,
Taylor& Francis Group, London

Dobrowolski, Z., Sutkowski, L., & Adamisin, P. (2022). Innovative ecosystem: the role of lean
management auditing. Marketing i menedZment innovacij, 13(3), 9-20.

Krowicki, P. (2022). Customer Engagement (CE) in the marketing innovation process in the
shopping centre industry. W: K. Poznanska, K. Szczepariska-Woszczyna, J. Michatek (red.).
Innovation and Entrepreneurship. Theory and Practice. Dabrowa Gérnicza: WSB University.

SCHOLARLY 1. Szczepanska-Woszczyna, K., Kurowska-Pysz, J. (2016). Sustainable business
PUBLICATIONS development through leadership in SMEs. Ekonomia i Zarzadzanie, 8(3), 57-69.
BY PERSONS 2. Cappellano, F., Kurowska-Pysz, J. (2020). The mission-oriented approach for (cross-
WHO CONDUCT border) regional development. Sustainability, 12(12), 5181.
CLASSES, . .
WHICH ARE 3. Kurowska-Pysz, J.,Gregor, M. (2014). The transfer of knowledge in technological cross-
RELATED TO border industry cluster—case study. Management Systems in Production Engineering, (2
THE MODULE (14), 63-67.
SUBJECT 4. Kurowska-Pysz, J. (2014). Shaping of competencies of managers in academic incubators
of entrepreneurship in Poland. Organizacija, 47(1), 52-65.
5. Kurowska-Pysz, J. (2021). Selected conditions of developing inter-organizational
cooperation in innovation processes on the Polish capital market. Challenges in Economic
Policy, Business and Management in the COVID-19 Era, 165.
6. Kurowska-Pysz, J. (2014). Development of student’'s professional competences within the
framework of science-business cooperation. Polish Journal of Management Studies.
TEACHING AIDS | PC, MsTeams, Microsoft 365, source texts and other stuff like videos, pictures, charts, animations etc.
multimedia presentation (ppt)
PROJECT Not applicable

(if implemented
in the
framework of a
classes module)




FORM AND
CONDITIONS
OF
ASSESSMENT

CRITERIA FOR
ASSESSING
ACHIEVED
LEARNING
OUTCOMES.

All students should complete two mandatory tasks on the WSB Platform:
1st mandatory task (innovation strategy)
2nd mandatory task (open innovation model)

Students who complete the two tasks can take an early exam after the last class.
The exam form — online, WSB Platform
open, semi-open, closed questions, problem questions, and sentences to complete (word matching)

Students who complete two mandatory tasks before the deadline will take the shorter version of the
exam (the first round and the second round of the examination session).

Students who do not complete two mandatory tasks before the deadline take the extended version of
the exam covering the issues related to the 1stand 2" mandatory tasks (the first round and the
second round of the examination session).

The exams conducted during the examination session will be more challenging than the early exam
since .

Evaluation criteria for students who complete mandatory tasks:
1st task 25% of the final grade

2nd task 25% of the final grade

The exam - 50% of the final grade

Evaluation criteria for students who do not complete mandatory tasks:
The exam - 100% of the final grade

A student who receives more than 51-60% of the total points gets a grade of 3 (satisfactory);
other grades:

61-70 % of correct answers — a grade of 3,5 (satisfactory plus)

71-80 % of correct answers — a grade of 4,0 (good)

81-90 % of correct answers — a grade of 4,5 (good plus)

91-100 % of correct answers — a grade of 5,0 (very good)

0-50 % of correct answers — a grade of 2,0 (bad)

* L-lecture, C- classes lab- laboratory, pro- project, e- e-learning




