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Field of study: Management 

Course: Methodology of scientific research 

Educational profile: General 

Education level: II -cycle studies 

Number of hours 
per semester 

1 2 

I II III IV 

Full-time studies 
(L/C/lab/pr/e) 

 14    

Part-time studies 
(L/C/lab/pr/e) 

    

CLASS LANGUAGE English 

LECTURER prof. dr hab. Łukasz Sułkowski  

FORM  Lecture 

COURSE 
OBJECTIVES 

The Methodology of scientific research course aims to provide students with a solid foundation in 
research design, data collection, and analysis using both quantitative and qualitative methods. The 
course emphasizes evidence-based reasoning and the integration of ethical principles and 
Sustainable Development Goals (SDGs) into managerial research. 

Students will learn to critically evaluate unethical research practices, design rigorous and ethical 
studies, and apply research insights to solve real-world managerial and organizational challenges.  

  
Reference to 
learning outcomes 
–  
Field-related 
learning outcome 
EFMD 

Description of learning outcomes 

Description of learning outcomes Teaching and learning methods 

Verification 

of learning 

outcomes 

 

Knowledge  

Business Analysis 

and Research 

Methods 

LO4 

 
 

Students know and understand key 

research methodologies (quantitative, 

qualitative, and mixed methods). They 

explain core concepts such as 

hypothesis testing, sampling, validity, 

and reliability. 

Teaching methods: 
1. Interactive lecture  
2. Socratic method 

 

Final (online) 
test 
 
mandatory 
task 
 



 

 

 
 

Students understand statistical and 

qualitative tools for data analysis (e.g., 

regression analysis, thematic coding). 

 

Learning methods: 

1. Discussion forums, Q&A 
2. Written assignments (practical data 

analysis tasks) 
3. Peer reviews of research proposals 

Ethics and 

Sustainability 

LO20 

LO21 

Students know and understand ethical 

guidelines in research, including data 

privacy, informed consent, and 

academic integrity. They understand 

how research contributes to the SDGs 

(e.g., sustainable development, 

responsible production). 
Students identify ethical challenges in 

managerial and organizational 

research. 
They understand examples of 

unethical research practices (e.g., data 

fabrication, plagiarism, biased 

sampling) and the consequences of 

unethical research for organizations 

and society. 

 

Teaching methods: 
1. Interactive lecture  
2. Socratic method 

 

Learning methods: 

1. Discussion forums, Q&A 
2. Written assignments (practical data 

analysis tasks) 
3. Peer reviews of research proposals 

Final (online) 
test 
 
mandatory 
task 
 

 

Skills and Attitudes 

 

Business Analysis 

and Research 

Methods 

LO4 

Students are able to design a research 

proposal, including the formulation of 

research questions, objectives, and 

hypotheses. The demonstrate skills to 

apply quantitative (e.g., surveys, 

experiments) and qualitative (e.g., 

interviews, focus groups) research 

methods. 

They are capable of analysing and 

interpreting research data to support 

managerial decision-making. 
 

Teaching methods: 
1.Interactive lecture  
2. Socratic method 

Learning methods: 

1. Discussion forums, Q&A 
2. Written assignments (practical data 

analysis tasks) 
3. Peer reviews of research proposals 

Final (online) 
test 
 
mandatory 
task 
 

Ethics and 

Sustainability 

LO20 

LO21 

Students are able to evaluate research 

projects for ethical compliance and 

alignment with SDGs. They 

demonstrate a commitment to 

responsible and transparent research 

practices. 

Students possess skills to apply 

sustainability principles to research 

design and recommendations. 
Students can critically assess case 

studies of unethical research and 

identify corrective measures. They 

exhibit a proactive attitude towards 

ensuring research integrity in 

Teaching methods: 
1. Interactive lecture  
2. Socratic method 

 

Learning methods: 

1. Discussion forums, Q&A 

2. Written assignments (practical data 
analysis tasks) 

       3. Peer reviews of research 

Final (online) 
test 
 
mandatory 
task – written 
assignment 
 



 

 

professional practice and advocate for 

ethical research standards in academic 

and managerial contexts. 
 

Full- time 
Participation in lectures = 14 
Participation in classes =  
Preparation to classes =  
Preparation to lectures = 10 
Preparation to an examination = 11 
Project tasks = 
e-learning = 
Credit/examination = 1 
others  (indicate which) = 14 
TOTAL: 50 
ECTS points: 2 
Including practical classes:  

Part-time 
Participation in lectures =  
Participation in classes =  
Preparation to classes =  
Preparation to lectures =  
Preparation to an examination =  
Project tasks = 
e-learning = 
Credit/examination =  
others  (indicate which) =  
TOTAL:  
ECTS points:  
Including practical classes:  

PREREQUISITES • Basic management knowledge 

• Familiarity with office software (e.g., MS 365) 

• Introductory understanding of research concepts 

COURSE CONTENT 
(Division into 
contact hours and 
e-learning) 

Contact hours: 

1. Foundations of Research 
o Key definitions (methodology, data, validity) 
o Ethical considerations, overview of course structure 

2. Research Design 
o Problem statements, hypotheses, variable identification 
o Literature review strategies 

3. Qualitative Methods 
o Interviews, focus groups, observational research 
o Intro to coding, thematic analysis 

4. Quantitative Methods 
o Surveys, sampling, basic statistics (descriptive measures) 
o Intro to digital analysis tools (Excel/SPSS) 

5. Mixed Methods & Triangulation 
o Combining qualitative and quantitative approaches 
o Data integration for more robust results 

6. Advanced Topics in Data Analysis 
o Inferential statistics (e.g., hypothesis testing) 
o Big data or AI-driven approaches (ethical and practical aspects) 

7. Project Workshop & Presentations 
o Group project consultation, practice presentations 
o Peer feedback and teacher’s guidance 

8. Course Summary & Exam Review 
o Reflecting on ethical leadership in research 
o Final Q&A, exam preparation 

E-learning:   

• Reading assignments, quizzes, and short videos 

• Discussion forums for group collaboration 

• Optional recorded mini-lectures clarifying tricky methodology topics 



 

 

LITERATURE 
(compulsory 
reading) 

• Bell, E., Harley, B., & Bryman, A. (2022). Business research methods. Oxford university 

press. 

• Creswell, J. W., & Creswell, J. D. (2017). Research design: Qualitative, quantitative, and 

mixed methods approaches. Sage publications. 

• Saunders, M., Lewis, P., & Thornhill, A. (2009). Research methods for business students. 

Pearson education. 

• Research methods for business students / Mark Saunders, Philip Lewis, Adrian Thornhill. - 

7th ed.  - Harlow [etc.] : Pearson, 2016. 

OPTIONAL 
LITERATURE  

• Easterby-Smith, M., Thorpe, R., & Jackson, P. (2018). Management & Business Research 
(6th ed.). SAGE. 

• Tracy, S.J. (2019). Qualitative Research Methods (2nd ed.). Wiley-Blackwell. 

• Blumberg, B., Cooper, D.R., & Schindler, P.S. (2014). Business Research Methods (4th 
European ed.). McGraw-Hill. 

SCHOLARLY 
PUBLICATIONS BY 
PERSONS WHO 
CONDUCT 
CLASSES, WHICH 
ARE RELATED TO 
THE MODULE 
SUBJECT  

• Sułkowski, Ł., & Lenart-Gansiniec, R. (2025). Paradigm Shifts in Management 

Theory. 

• Kulikowski, K., Przytuła, S., & Sułkowski, Ł. (2024). ‘Homo Metricus’: The New 

Academic Worker. How Quantitative Research Evaluation Practices Reshape the 

Intellectual Capital Needed to Succeed in Contemporary Universities?. Higher 

Education Policy, 1-16. 

• Lehman, I., de Celis, K. C. G., & Sułkowski, Ł. (2022). Writing to make a difference: 

Discursive analysis of writer identity in research articles on management. Ibérica, 

(44), 155-178.  

• Sułkowski, Ł. (2019). On bullshit management–the critical management studies 

perspective. Economics and Sociology, 12(1), 302-312. 

• Lenart-Gansiniec, R., Czakon, W., Sułkowski, Ł., & Pocek, J. (2023). Understanding 

crowdsourcing in science. Review of Managerial Science, 17(8), 2797-2830. 

• Sułkowski, Ł. (2010). Two paradigms in management epistemology. Journal of 

intercultural management, 2(1), 109-119. 

• Sułkowski, Ł. (2012). Elements of organizational culture: theoretical and 

methodological problems. 

TEACHING AIDS • PC, projector, Microsoft 365, MS Teams/online platform 

• Multimedia presentations, articles, sample datasets for practical exercises 

PROJECT 
(if implemented in 
the framework of a 
classes module) 

Mandatory Midterm Task: Group research project (2–3 students) to design and present a mini-
study (25–30 slides) illustrating one or more research methods in a real or hypothetical business 
context. Presentations to be delivered in class or uploaded online for peer review. 



 

 

FORM AND 
CONDITIONS OF 
ASSESSMENT 
 
CRITERIA FOR 
ASSESSING 
ACHIEVED 
LEARNING 
OUTCOMES.  

• Two Written Assignments → average grade = 50% of final 

• Final Exam (online, after the last lecture) → 50% of final 

Early Exam: Students may opt for an early exam immediately after the 8th class; a passing grade 
(≥3.0) exempts them from the regular session. 

Final Exam Format Open, semi-open, and closed questions 

• Problem-based scenarios and matching exercises 

• Grading scale:  
o <51%: 2.0 (fail) 
o 51–60%: 3.0 
o 61–70%: 3.5 
o 71–80%: 4.0 
o 81–90%: 4.5 
o 91–100%: 5.0 

* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning 
 


