	WSB University

	Field of study:  Management 

	Course: Crisis Communication

	Profile: practical

	Level: first-cycle studies

	Number of hours/semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full-time studies
(L/C/lab/pro/e)
	-
	-
	-
	-
	-
	16

	Part-time studies
(L/C/lab/pro/e)
	
	
	
	
	
	

	LANGUAGE OF INSTRUCTION
	English

	INSTRUCTOR

	Mariusz Wilkus

	MODE

	Lecture

	COURSE OBJECTIVES
	1. To provide knowledge of the conditions, stages and principles of communication in crisis situations, including reputation management, stakeholder relations and digital communication.
2. To develop the ability to diagnose communication threats, prepare a crisis plan, formulate messages, and select channels and response strategies.
3. To foster a responsible, empathetic and ethical approach to communication under time pressure, uncertainty and the risk of disinformation.

	Reference to learning outcomes
	Description of learning outcomes
	Review

	Programme outcome
	PQF
	
	

	Knowledge

	K_W01
K_W05
	P6S_WG
P6S_WK
	The student knows and understands the types and phases of crises, the main concepts of crisis communication, the principles of preparing and conducting communication, and the legal, ethical, reputational and technological considerations.
	test;
case study
analysis

	Skills

	K_U02
K_U04
K_U06
	P6S_UW
P6S_UK
P6S_UO
	The student is able to analyse risks and stakeholders, develop a crisis communication plan, create messages for the media and digital channels, and justify the selection of response strategies and methods for measuring outcomes.
	tasks;
project;
simulation

	Social competences

	K_K01
K_K03
	P6S_KK
P6S_KO
P6S_KR
	The student is prepared to critically evaluate information, collaborate within a crisis team, and communicate responsibly, taking into account safety, audience emotions, the public interest and ethical standards.
	observation;
project;
self-assessment

	Student workload (45-minute teaching hours)**

	Full-time
Attendance at lectures = 16
Attendance at classes = 0
Preparation for classes = 6
Preparation for lectures = 8
Exam preparation = 8
Project work = 8
Consultations = 2
e-learning = 0
Assessment/exam = 2
Other (independent work) = 0
TOTAL: 50
ECTS credits: 2
Including practical credits: 1
	Part-time
Attendance at lectures = -
Attendance at classes = -
Preparation for classes = -
Preparation for lectures = -
Exam preparation = -
Project work = -
Consultations = -
e-learning = -
Assessment/exam = -
Other (independent work) = -
TOTAL: -
ECTS credits: -
Including practical credits: -

	PREREQUISITES

	Basic knowledge of management, marketing or public relations; ability to search for and critically evaluate information, work in teams, and prepare short written and oral statements. English language proficiency sufficient to work with the course literature.

	COURSE CONTENT
(contact hours and e-learning)
	1. Nature, typologies and phases of a crisis; risk, issue management, reputation and stakeholder expectations (2 hours).
2. Organisational preparedness: vulnerability audit, scenarios, crisis team, roles, spokesperson and escalation procedures (2 hours).
3. Crisis communication plan: procedures, message maps, contact lists, approval workflow, monitoring and a dark site (2 hours).
4. Initial response: speed, accuracy, consistency, transparency, empathy, and instructing and adjusting information (2 hours).
5. Situational Crisis Communication Theory and other response strategies; responsibility, crisis history and reputational threat (2 hours).
6. Media relations: holding statement, press release, Q&A, press conference, interview and spokesperson preparation (2 hours).
7. Social media, real-time monitoring, misinformation and disinformation, AI, deepfakes and corrective communication (2 hours).
8. Internal communication, vulnerable groups, legal and ethical aspects, rebuilding trust, evaluation and post-crisis learning (2 hours).

	CORE READING
(required)
	1. Liu, B. F., & Mehta, A. M. (Eds.). (2026). Routledge Handbook of Risk, Crisis, and Disaster Communication. Routledge.
2. Frandsen, F., Coombs, W. T., & Johansen, W. (2026). A Primer for Crisis Communication Theory: The Fusion of Theory and Practice. Routledge.
3. McClellan, J. G., Cassinger, C., Penttila, V., & Porzionato, M. (Eds.). (2025). Communicating in the Face of Global Crises: Organization, Strategy, and 'Doing the Right Thing'. Routledge.
4. Goodwin, T. (2025). Manage the Message, Change the Outcome: An Executive's Guide to Crisis Management. Routledge.

	ADDITIONAL READING (min. 2 English-language books or articles)
	1. Jong, W. (2025). Beyond the Snapshot: Rethinking Crisis Communication Theories in Dynamic Crisis Situations. Public Relations Review, 51(3), 102586. https://doi.org/10.1016/j.pubrev.2025.102586
[bookmark: _GoBack]2. Page, T. G., & Lin, C. A. (2025). A Goodwill Shield for Crisis Communication: Exploring the 'Halo Effect' of CSR Activities. Public Relations Review, 51(4), 102602. https://doi.org/10.1016/j.pubrev.2025.102602
3. Kim, S., & Chon, M.-G. (2025). Unpacking Generative Artificial Intelligence-Powered Crisis Communication From a Moral Angle: The Role of Moral Outrage, Authenticity, and Forgiveness. Journal of Contingencies and Crisis Management, 33(3), e70066. https://doi.org/10.1111/1468-5973.70066
4. Iachizzi, M. (2025). Brewing Crises: Bud Light's Stakeholders' Loyalty and Crisis Communication Fizzle. Media International Australia. https://doi.org/10.1177/1329878X251337819

	INSTRUCTOR'S ACADEMIC PUBLICATIONS RELATED TO THE MODULE
	-

	TEACHING METHODS
(contact hours and e-learning)
	1. Problem-based lecture with a multimedia presentation - 6 contact hours.
2. Analysis of crisis cases and communication decisions - 4 contact hours.
3. Scenario-based exercises: plan, message map, holding statement and Q&A - 3 contact hours.
4. Press briefing simulation, moderated discussion and feedback - 2 contact hours.
5. Project presentation and summary - 1 contact hour.
6. E-learning - 0 hours.

	TEACHING AIDS
	Multimedia presentations, projector, LMS platform, case studies, media statements and recordings, post-crisis reports, social media examples, monitoring tools, crisis plan templates, message maps and analytical worksheets.

	PROJECT
(if completed as part of the course module)
	Team development of a communication plan for a selected crisis scenario. Scope: risk and stakeholder diagnosis, objectives, team roles, initial response procedure, holding statement, Q&A, press release, social media posts, monitoring, indicators, and legal and ethical risks. Deliverable: a 6-8 page report and a short briefing simulation. Independent work: 8 hours; presentation and discussion during class.

	ASSESSMENT FORM AND REQUIREMENTS
(contact hours and e-learning)
	1. Written test assessing knowledge and the ability to select a crisis communication strategy - 40% of the final grade.
2. Team project: crisis communication plan with a set of messages - 40% of the final grade.
3. Case study analysis, participation in the simulation, and active participation in discussions - 20% of the final grade.
4. Passing requirement: at least 60% of the total points and completion of each mandatory component; attendance in accordance with the study regulations.
5. Assessment, presentation and simulation: 2 contact hours; e-learning - 0 hours.


* L - lecture, C - practical classes, lab - laboratory, pro - project, e - e-learning

