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	Course:   Cultural Differences in the International Business
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	Education level:  I-cycle studies

	Number of hours per semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full -time studies

(L/C/lab/pr/e)
	
	x
	
	
	
	

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	
	
	

	CLASS LANGUAGE
	English

	LECTURER


	Denis Spahija

	FORM 


	On site

	COURSE OBJECTIVES
	The course is designed to provide students with the theoretical knowledge and practical competencies necessary to understand and address cultural differences in international business and international relations. It emphasizes the importance of intercultural communication, cultural intelligence, and effective cooperation in multicultural environments, preparing students to operate successfully in an increasingly interconnected global context.

· To develop students' understanding of cultural theories, intercultural communication, and the impact of cultural differences on international business and international relations.
· To enhance students' ability to analyze cultural diversity, communicate effectively across cultures, and apply intercultural competence in international cooperation, negotiation, and problem-solving.
· To foster respect for cultural diversity, ethical awareness, and the professional attitudes required for successful collaboration in multicultural and international environments.

	Reference to learning outcomes
	Description of learning outcomes  
	Verification of learning outcomes  

	Field-related learning outcome
	PQF
	
	

	Knowledge

	SM_U12   P6U-W  
	P6S_WG
	Upon successful completion of the course, the student possesses knowledge of the fundamental concepts and theories of culture and intercultural communication, understands the influence of cultural differences on international business and international relations, recognizes the impact of cultural values, norms, and communication styles on cooperation, negotiation, and decision-making in multicultural environments, is familiar with the principles of cultural intelligence, ethics, and international business etiquette, and understands the opportunities and challenges arising from globalization, digital communication, and cultural diversity in contemporary international cooperation.
	Written examination (multiple-choice and open-ended questions), quizzes, and analysis of theoretical case studies assessing students' understanding of cultural theories, intercultural communication, cultural diversity, negotiation, and the impact of culture on international business and international relations. 

	Skills

	SM_U13  P6U - U
	P6S_UK
	pon successful completion of the course, the student is able to analyze and interpret cultural differences in international business and international relations, communicate effectively in multicultural environments, apply intercultural communication principles in professional interactions, identify and address cultural barriers, adapt communication and negotiation strategies to diverse cultural contexts, and propose appropriate solutions to challenges arising from cultural diversity in international cooperation.
	Practical case study analysis, individual and group assignments, presentations, role-playing exercises, and assessment of problem-solving and communication skills in multicultural and international contexts. 

	SM_U14  P6U_U
	P6S_UO
	Student can work sepertely and in a team in both international and multi cultural environment
	As above

	Social competences

	SM_K05 P6U_K
	P6S_KO
	Student demonstrates openness and respect for cultural diversity, communicates and cooperates effectively in multicultural environments, acts in accordance with ethical principles and intercultural sensitivity, appreciates the value of diversity in international cooperation, and recognizes the importance of continuous personal and professional development in building intercultural competence.
	Assessment of active participation in discussions and practical activities, evaluation of teamwork and group presentations, observation of intercultural communication and collaboration skills, and assessment of ethical behavior, respect for cultural diversity, and engagement during role-playing exercises and case study discussions.

	
	
	
	

	Students’ own workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 16
Participation in classes = 

Preparation to classes =

Preparation to lectures = 

Preparation to an examination = 12
Project tasks = 20
Consultation=
e-learning =

Credit/examination = 2
others  (indicate which) = 

TOTAL: 
ECTS points: 2
Including practical classes:
	Part-time

Participation in lectures = 16
Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 12
Project tasks = 20
Consultation=
e-learning =

Credit/examination = 2
others  (indicate which) = 

TOTAL: 
ECTS points: 2
Including practical classes:



	PREREQUISITES
	-

	COURSE CONTENT

(Division into contact hours and e-learning)
	Module 1. Foundations of Culture and Intercultural Communication

· Understanding culture: definitions, dimensions, and characteristics
· Culture and its influence on communication and behavior
· Models of cultural analysis (Hofstede, Hall, Trompenaars)
Module 2. Cultural Differences in International Business and International Relations

· Cross-cultural communication in international organizations

· Managing multicultural teams and international cooperation

· Cultural intelligence (CQ) and intercultural competence
Module 3. Negotiation, Ethics, and Conflict Across Cultures

· Cross-cultural negotiation styles

· Ethics, trust, and business etiquette in different cultures

· Conflict management in multicultural environments
Module 4. Contemporary Challenges in Intercultural Relations

· Digital communication and virtual multicultural collaboration

· Migration, globalization, and cultural diversity

· Artificial Intelligence, social media, and the future of intercultural communication


	LITERATURE

(compulsory reading)
	· Deresky, 2016: International Management: Managing Across Borders and Cultures, Text and Cases
· Hofstede, 2010: Cultures and Organizations - Software of the Mind

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	· Meyer, 2016: The Culture Map
· Niharika Sagar, 2025: Cross-Cultural Management and Its Role in International Business Success (https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5241138) 

	SCHOLARLY PUBLICATIONS BY PERSONS WHO CONDUCT CLASSES, WHICH ARE RELATED TO THE MODULE SUBJECT 
	

	TEACHING METHODS

(Division into contact hours and e-learning)

	Contact hours:
Interactive lectures, facilitated discussions, case study analysis, role-playing exercises, teamwork, student presentations, and practical intercultural communication activities.
E-learning: 
Independent study of recommended literature and online resources, preparation of presentations and assignments, and completion of online learning activities (if applicable).

	TEACHING AIDS
	Multimedia presentations, computer and projector, online learning platform (Moodle/MS Teams), case studies, videos illustrating intercultural interactions, academic literature, scientific articles, international reports, role-playing scenarios, discussion materials, and internet-based educational resources.

	PROJECT

(if implemented in the framework of a classes module)
	Project goal:

To develop students' ability to analyze cultural differences, apply intercultural communication theories, and propose effective strategies for communication, negotiation, and cooperation in international and multicultural environments.

Topic of the project:

Analysis of Cultural Differences in an International Business or International Relations Context – students analyze a real or simulated case involving cross-cultural communication, negotiation, international cooperation, or multicultural teamwork, identify cultural challenges, and recommend appropriate solutions based on intercultural theories and best practices.

Project form:

Individual or group project (written report accompanied by an oral presentation), including case study analysis, application of intercultural communication models, identification of cultural barriers, and presentation of recommendations for effective international cooperation.

	FORM AND CONDITIONS OF ASSESSMENT

(Division into contact hours and e-learning)
	Form and Conditions of Assessment

The final grade is based on continuous assessment throughout the course and a final Moodle examination. Regular attendance, active engagement, and participation in classroom activities are expected.

Assessment components:

Active participation and contribution to discussions – 20%

Seminar presentation (individual or group) – 20%

Case study analysis / practical exercises – 20%

Final Moodle examination – 40%

The Moodle examination consists of multiple-choice questions covering the theoretical and practical aspects of the course.

Grading criteria (Moodle examination):

0–25 points – 2.0 (Fail)

26–30 points – 3.0 (E)

31–35 points – 3.5 (D)

36–40 points – 4.0 (C)

41–45 points – 4.5 (B)

46–50 points – 5.0 (A)


* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning
