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	Field of study: Computer Science

	Subject: Entrepreneurship

	Educational profile: practical

	Level of education: undergraduate studies

	Number of hours 
per semester
	1
	2
	3
	4

	
	I
	II
	III
	IV
	V
	VI
	VII

	Full-time studies
(w/w/lab/pr/e)*
	
	
	
	
	6ćw / 10el / 25Pr
	
	

	Part-time studies
(w/æw/lab/pr/e)
	
	
	
	
	6ćw / 10el / 25Pr
	
	

	LANGUAGE OF INSTRUCTION
	Polish

	LECTURER

	MA Adam Suliga

	FORM OF ACTIVITIES

	Interactive exercises via e-learning platform, project, consultation

	SUBJECT OBJECTIVES

	The proposed series of classes on Entrepreneurship in its core part includes the basic stages of creating / initiating an organisation, mainly of an economic nature 
production, trade or service provision. The presented issues are developed and practically applied by students within the framework of independent work and 
e-learning system.
In view of the above, the theoretical objective of the course is to familiarise students with 
with the stages of creating independent economic entities.
The practical aim, on the other hand, is to show:
· current business start-up conditions; 
· ways of identifying the macro and micro environment;
· ways of managing organisations - companies;
· forms of human resource management;
· forms of assistance to entrepreneurs (business support organisations, programmes  
and aid funds).

	Reference to learning outcomes
	Description of learning outcomes
	Means of verification of the effect
learning

	Directional effect
	PRK
	
	

	NEWS

	INF_W13
	P6S_WK
	Course participant: 
· knows the types of entities that can do business in Poland;
· characterises the company's further and closer environment;
· knows the activities of institutions supporting entrepreneurship and the SME sector in Poland and the region.   
	- familiarise yourself with 
the lecture presentations and study materials available in the course resources, and to answer the questions posed there
(quizzes, contributions to the course forums - e-learning platform)


	INF_W13
	P6S_WK
	· explains the essence and determinants of entrepreneurship of individuals 
and teams;
	

	INF_W13
	P6S_WK
	· knows the principles of business;




	

	SKILLS

	INF_U301
	P6S_UW
	Course participant:
· chooses the appropriate legal form for the planned business activity (his/her business model) and records it 
in the relevant agreement;
	- preparation of the project 
in a team of course participants in the form of a multimedia (electronic) or compact (printed) presentation


	INF_U308
	P6S_UW
	· analyses the competitive environment for the selected business activity;
	

	INF_U16
	P6S_UW
	· can prepare a written project to register and market a new business entity.
	

	SOCIAL COMPETENCES

	INF_K04
	P6S_KR
	Course participant:
· is willing to work as part of a team, showing responsibility for themselves and their partners 
in the business; 
	- preparation of the project 
in a team of course participants in the form of a multimedia (electronic) or compact (printed) presentation


	INF_K05
	P6S_KO
	· demonstrates creativity in the creation of a new business by being open to running his/her own business and knowing the procedures, documents needed, institutions he/she has to go to in order to support and set up the business.
	

	Student workload (in teaching hours 1h =45 minutes)** 


	Stationary
participation in lectures = 
participation in exercises = 6
preparation for exercises / e-learning 5= 
lecture preparation = 0
preparation for credit/examination = 
implementation of project tasks = 25
e-learning = 10
credit/examination = 1
other  (collection of documents, forms, etc.) = 
TOTAL: 50
Number of ECTS credits: 2
including in practical classes: 1
	Part-time
participation in lectures = 
participation in exercises = 6
preparation for exercises / e-learning 5 = 
lecture preparation = 0
preparation for credit/examination = 
implementation of project tasks = 25
e-learning = 10
credit/examination = 1
other (specify) = 0
TOTAL: 50
Number of ECTS credits: 2
including in practical classes: 1

	PREREQUISITES

	No

	SUBJECT CONTENT
(broken down into 
face-to-face and e-learning classes)


	Content delivered in a face-to-face format: 
I. Direction: Innovative entrepreneurship !
· Introduction to the lecture "Entrepreneurship"
· Enterprise, entrepreneurship
· Imitative vs. innovative entrepreneurship 
· Skills needed as an entrepreneur and qualities of a manager
· Working on the project "New enterprise on the market"

Content delivered via e-learning:
II.    Business model: My idea of success
· Company formation process
· Business vision and mission
· Objectives and strategies for achieving them
· My idea of success - case study

III.   Legal aspects: Legal forms of doing business in Poland
· Single-person and multimember business forms 
· Commercial law companies
· Civil partnership
· Business registration authorities 

IV.   Legal aspects: Construction of the articles of association
· Construction of a general partnership agreement - example
· Construction of a limited liability company agreement - example
· Commercial law companies in Poland - case study

V.    Formal aspects: Business registration 
· Legal steps to register a business
· Organisational steps to register a business 
· Business registration pathway - case study

VI.   Organisational aspects: Organisational structures of companies
· Organisational structure and organisation chart of the company
· Types of organisational structures
· Principles for the construction of company organisation charts
· Off the rack or bespoke: an organisational chart for your own business - a case study 

VII.  Strategic aspects: Analysis of the company's environment and basic market entry strategies
· Analysis of the company's macro environment 
· Analysis of the competitive environment 
· Sector analysis using M.E. Porter's 5 forces method - case study
· Basic market entry strategies

VIII. Financial aspects: Organisations supporting entrepreneurship in Poland
· Characteristics of organisations supporting entrepreneurship in Poland
· Areas of activity for which advisory and financial assistance may be obtained
· How to get money for your own business - case study 

IX.   Summary with questions to facilitate the repetition of the material  

	LITERATURE 
COMPULSORY

	· Makieła Z, Stuss M.M., Entrepreneurship and innovation management. Wiedza, technologia, konkurencja, przedsiębiorstwo, Wydawnictwo C.H. Beck, Warszawa (latest edition)
· Makieła Z., Przedsiębiorczość i innowacyjność terytorialna: region w warunkach konkurencji. Wydawnictwo C. H. Beck, Warszaw (latest edition)
· Entrepreneurship: the individual, the organisation, the context. Ed. A. Postuła, J.Majczyk, M. Darecki , Scientific Publishing House of the Faculty of Management, University of Warsaw, Warsaw 2015.

	LITERATURE 
SUPPLEMENTARY
(including min. 2 items in English; book publications or articles)
	· Flynn P.: Ready to start : how to test a business idea so you don't lose time and money = Will it fly?, Relation Publishing Group, Warsaw 2018.
· Kander D.: Start up : put everything into one company, Studio Emka, Warsaw 2015.
· Kłos Z., Innowacyjność i przedsiębiorczość innowacyjna, Wydawnictwo Politechniki Poznańskiej, Poznań 2012.
· Markowski W.J.: ABC small business, Marcus s.c., Łódź 2020.
· Obłój.K: Corporate success strategy, PWE, Warsaw 2009.
· Porter. M.E.: Competition strategy - Methods of sector and competitor analysis, PWE, Warsaw 2000
· Ramfelt L., Kjellberg J., Kosnik T.: Gear up : choose the best business model and chart your own path to success, WN PWN Warsaw 2016.
· Shane S.: A general theory of entrepreneurship: the individual-opportunity, Edward Elgar, Northampton 2003.
· Skuza A., Organised entrepreneurship: startups, investors, money, Helion Publishing House, Gliwice 2015.
· Management - Theory and Practice. Red. A.K. Koźmiński and W. Piotrowski, WN PWN, Warsaw 2007. 

	TEACHING METHODS
(broken down into 
face-to-face and             e-learning classes)
	In direct form:
Multimedia exercises combined with discussions, individual work and team work
In the form of e-learning:
Multimedia audio presentations on the e-learning platform combined with 
discussions in the course forum, case studies, analysis of additional materials on the e-learning platform, individual and team work

	LEARNING AIDS
	E-learning platform 


	PROJECT
(insofar as it is carried out as part of a course module)
	Objective: To put theoretical knowledge into practice. 
Topics: the new enterprise on the market.

	FORM AND CONDITIONS OF PASSING
(broken down into 
face-to-face and e-learning classes)
	Pass/fail
The prerequisite for receiving credit is: 

· familiarisation with the presentations of the individual programme modules
· reading all supplementary material included in the course 
· participation in course forums 
· performing individually or as part of a team the case study tasks provided for in the course programme (in written and/or electronic form) 
· preparation, either alone or in a team, of a project to launch a new business (in written and/or electronic form) 
or a description and documentation of the student's own business activity 
during the course. 

For a grade of sufficient, 50% of the total points of all compulsory activities + 1 point must be obtained. 
Rating scale:
60-54 very good
53-49 good plus
48-43 good
42-38 sufficient plus 
37-31 sufficient
30-00 insufficient

A pass mark is determined on the basis of the sum of partial marks received during the semester during the realisation of the successive case studies which make up a joint project designed to prepare participants to enter the market with their own business idea.



