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WSB University Branch/Department in Jaworzno

	Field of study: Computer Science

	Subject: Business ethics

	Educational profile: practical

	Level of education: undergraduate studies

	Number of hours 
per semester
	1
	2
	3
	4

	
	I
	II
	III
	IV
	V
	VI
	VII

	Full-time studies
(w/w/lab/pr/e)*
	
	
	
	10w
	
	
	

	Part-time studies
(w/æw/lab/pr/e)
	
	
	
	10w
	
	
	

	LANGUAGE OF INSTRUCTION
	Polish

	LECTURER

	Dr Szteliga Andrzej

	FORM OF ACTIVITIES

	Lecture, consultation

	SUBJECT OBJECTIVES

	The aim of the course is to familiarise students with problems in the field of ethics (both general and specific) while considering this issue in the basic areas of business functioning.

	Reference to learning outcomes
	Description of learning outcomes
	Means of verification of the effect
learning

	Directional effect
	PRK
	
	

	NEWS

	INF_W12
	
	The student knows and understands basic concepts in the field of theory, decision-making, management of individual spheres of enterprise activity, especially related to human resources. He/she is aware of the influence of 
management on the development of ethical attitudes 
	· knowledge test,
· discussion and questions during the lecture.

	INF_W12
INF_W14
	
	The student has the basic knowledge necessary to understand the social, economic, legal and other non-technical and especially ethical conditions of engineering activities. He/she has knowledge of ethical theories, ethical dimensions of particular aspects of business;
	· knowledge test,
· discussion and questions during the lecture.

	SKILLS

	INF_U304
	P6S_UW
	The student is able to formulate and solve complex and unusual problems and see the ethical aspects in them.
	· knowledge test,
· discussion and questions during the lecture.

	SOCIAL COMPETENCES

	INF_K03
	P6S_KR
	The student is ready to resolve dilemmas related to the IT profession, understands the need for continuous learning for professional and personal development, "socio-ethical" competence
	· Assessment of student attitudes when evaluating their knowledge, 
· participating in discussions, forming opinions.

	Student workload (in teaching hours 1h =45 minutes)** 


	Stationary
attendance at lectures = 10
participation in exercises = 
preparation for exercise = 
lecture preparation = 23.5
exam preparation = 
implementation of project tasks =
e-learning =
credit/examination = 2
other (consultation) = 2
TOTAL: 37.5
Number of ECTS credits: 1.5
including in practical classes:
	Part-time
attendance at lectures = 10
participation in exercises = 
preparation for exercise = 
lecture preparation = 23.5
exam preparation = 
implementation of project tasks =
e-learning =
credit/examination =2
other (consultation) = 2
TOTAL: 37.5
Number of ECTS credits: 1.5
including in practical classes:

	PREREQUISITES

	no

	SUBJECT CONTENT
(broken down into 
face-to-face and e-learning classes)


	Content delivered in a face-to-face format: 
· What is ethics. Classification of ethical theories. 
· Ethics, culture and the law
· Main ethical concepts from classical to contemporary ( e.g.: Platonism, Christian ethics, utilitarianism, emotivism, etc.). 
· "Business ethics" versus "ethics in management" - practical implications of methodological problems
· Religious determinants of business ethics - Buddhism, Islam, Confucianism, Judaism. Christian economic ethics as seen by Max Weber.
· Ethics and free market play. Monopolistic practices and competition
· Multi-person dilemmas. Conflicts of values
· Corporate social responsibility - a case study
· Ethical dilemmas of the manager. Case study: "Psychological determinants of unethical behaviour".
· The role of ethics in transparent business management. 
· Human resource management and ethical issues. 
· Ethics in the world of advertising, promotion and the right to complain
· Ethical professional codes and everyday professional practice. Case study: "When can ethical codes be unethical?".
· Ethics in the technological revolution of Industry 4.0. Ethical aspects of globalization processes
· Business and environmental issues

Content delivered via e-learning: not applicable

	LITERATURE 
COMPULSORY

	· Business ethics: theoretical assumptions, practical applications. J. Klimek. Warszawa: Difin, (latest edition)
· Business, ethics, responsibility: an academic textbook. Ed. W. Gasparski. Warsaw: Wydawnictwo Naukowe PWN, (latest edition)
· Business ethics: case studies. Ed. J. Filek. Kraków: Wydawnictwo Uniwersytetu Ekonomicznego, (latest edition)

	LITERATURE 
SUPPLEMENTARY
(including min. 2 items in English; book publications or articles)
	· 	Business ethics and organisational social responsibility as a challenge for the 21st century. Editors. L. Karczewski, H. A. Kretek. Opole: Oficyna Wydawnicza Politechniki Opolskiej, 2013.
· Business, economic and governance ethics: China. Ed. L. Karczewski. Opole: Oficyna Wydawnicza Politechniki Opolskiej, 2013.
· Ethics in Business. Ed. E. Skrzypek. Lublin: Department of Quality and Knowledge Management. Faculty of Economics. Maria Curie-Skłodowska University, 2010.

	TEACHING METHODS
(broken down into 
face-to-face and             e-learning classes)
	In direct form:
· Lecture, multimedia presentation, class discussion
In the form of e-learning: not applicable

	LEARNING AIDS
	· Multimedia presentation, 
· Reference texts

	PROJECT
(insofar as it is carried out as part of a course module)
	Not applicable.

	FORM AND CONDITIONS OF PASSING
(broken down into 
face-to-face and e-learning classes)
	Exam.



