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	Field of study: Management Engineering

	Module/subject: Entrepreneurship 

	Education profile: practical

	Level of education: first-cycle studies

	Number of hours
per semester
	1
	2
	3
	4

	
	I
	II
	III
	IV
	V
	VI
	VII

	Full-time studies
(lecture/excercises/lab/pr/e)*
	
	
	
	
	10 excercises,
25 projects
	
	

	Part-time studies
(lecture/excercises/lab/pr/e)*
	
	
	
	
	
	
	

	Language of instruction
	English

	LECTURER
	[bookmark: _GoBack]

	FORM OF CLASSES
	Exercises/project

	SUBJECT OBJECTIVES

	Developing active, creative and responsible attitudes, as well as preparing students to make rational economic and social decisions in a changing environment. During the course, participants learn teamwork, communication and problem solving in a creative and critical manner. The course also develops digital competences through the use of information and communication technology tools for planning activities, analysing data, creating presentations and implementing educational and business projects.

	Reference to learning outcomes
	Description of learning outcomes
	Method of verifying the learning outcome

	Programme learning outcome
	PRK
	
	

	KNOWLEDGE

	K_W05
K_W10
	P6S_WG  P6S_WK
	The student has an advanced knowledge of / understands:
- the essence and conditions of entrepreneurship of individuals
and teams;
- the principles, norms and standards of conducting business activity;
- the types of entities that can conduct business activity;
- the wider and immediate environment of the organisation;
        the activities of institutions supporting entrepreneurship and the activities of 
        the SME sector in Poland and the region.    Case study with problem-based questions,
didactic discussion or oral response in front of the group,
group project work.
	Case study with problem-based questions,
didactic discussion or oral response in front of the group,
group project work.

	SKILLS

	K_U03
K_U06
	P6S_UW
	The student is able to characterise and distinguish between the types of entities authorised to conduct business activity in Poland and in the European Union single market, as well as identify and describe the legal and administrative conditions related to conducting such activity.

	Participation in discussions during problem-solving tasks,
observation of argumentation skills, judgement formulation and independent thinking,
assessment of the level of involvement in group and individual work,
project preparation.

	K_U04 
K_U05
	P6S_UW
	The student is able to choose the appropriate legal form for the planned business activity, analyse the competitive environment of the selected type of activity, and design and register a new business entity.
	Participation in discussions during problem-solving tasks,
observation of argumentation skills, judgement formulation and independent thinking,
assessment of the level of involvement in group and individual work,
project preparation.

	SOCIAL COMPETENCES

	
K_K04


	P6U_K/ P6S_KKR/
P6S_KK0
	The student is ready to creatively establish a new business venture.  
	Discussion and questions during classes, observation of argumentation skills in discussion, formulation of judgements  and independent thinking, assessment of involvement in discussion, project preparation

	Student workload (during teaching hours 1 hour = 45 minutes)**


	Full-time studies: 
attendance at lectures =
attendance at classes = 10 h
preparation for classes = 8 h
preparation for lectures =
preparation for assessment/exam = 4 h 
completion of project tasks = 25 h
consultations = 2 h
e-learning =
assessment/exam = 1 h
other – self-study =
TOTAL: 50 h
ECTS points: 2
including practical classes: 1

	Part-time studies:
attendance at lectures =
attendance at classes =
preparation for classes =
preparation for lectures =
preparation for assessment/exam =
completion of project tasks =
consultations =
e-learning =
assessment/exam =
other – self-study =
TOTAL:
Number of ECTS points: 
including practical classes: 


	PREREQUISITES 
	A prior course in economics is recommended.

	SUBJECT CONTENT
(divided into
face-to-face
and
e-learning classes)
	Content delivered directly: 
1. The entrepreneur
The essence of entrepreneurship and its importance in business.
The relationship between the concept of enterprise and entrepreneurship.
Skills and competences necessary for an entrepreneur; characteristics of an effective manager.
Predisposition to cooperation and partnership – self-assessment of entrepreneurial competences.
2. Entrepreneurs in the light of commercial law
Legal basis for conducting business activity in Poland.
Legal and organisational forms of enterprises – Commercial Companies Code and other legal acts regulating business activity.
Civil law contracts used in business transactions.
3. The process of creating and developing an enterprise
Stages of setting up an enterprise: defining the mission, formulating objectives, developing an action plan and analysing available resources.
Case study: ‘My idea for success’ – analysis and presentation of a business project.
Formal and legal procedures related to the registration of a business: City/Municipality Office, Registry Court, National Court Register, Tax Office, Social Insurance Institution, Statistical Office, bank and other institutions supporting entrepreneurs.
   4. The company and its relations with its environment
•    Characteristics of the company's environment and its importance for the functioning of the organisation.
•    The company's macro environment – demographic, economic, natural, technological, political and cultural factors.
•    The microenvironment of the enterprise – analysis of competition using Porter's five forces model (suppliers, buyers, competitors in the sector, potential new market entrants, substitutes).
•    Analysis of the organisation's competitive environment – case study.
5. ‘My company’ – a new organisation on the market
•    Practical application of knowledge in developing a concept for your own company.
•    Institutions and organisations supporting entrepreneurship in Poland.
•    Summary and reflection on the process of developing entrepreneurial competences and knowledge acquired during the course.

	OBLIGATORY LITERATURE

	1. Gupta, A., George, G., & Fewer, T. J. (2024). Venture Meets Mission: Aligning People, Purpose, and Profit to Innovate and Transform Society. Stanford Business Books.
1. Zundel, M. J., & Johnsen, C. G. (2025). A Very Short, Fairly Interesting and Reasonably Cheap Book About Entrepreneurship. SAGE Publications.

	ADDITIONAL LITERATURE
	1. Markowski W.J.: ABC small business`u, Marcus s.c., Łódź 2022.
1. Ansari, A., Faruk, F. H., & Raihan, M. (2024). Mindset of a Millionaire: Lessons in Entrepreneurship. (Self-published / Google Books).
1. International growth and entrepreneurship. Eds. K. Wach i M. Maciejewski, Cracow University of Economics, Kraków 2018.
1. Staniszewska A., Szlęzak-Matusewicz J.: Entrepreneurship : selected issues, Warsaw School of Economics, Warsaw 2015.
1. Maciejewski  G.: Consumers’ attitudes towards modern solutions in the retail trade, “Economics and Business Review” 2018, Vol. 4 (18), No. 3, p. 69-85, DOI: 10.18559/ebr.2018.3.6.
1. Jaciow M., Kolny B., Maciejewski G., Mikołajczyk B., Wolny R.: Services in Europe –  Diagnosis and development perspectives, Wydawnictwo Uniwersytetu Ekonomicznego w Katowicach, Katowice 2015.
1. Kucharska B., Kucia M., Maciejewski G., Malinowska M., Stolecka-Makowska A.: The retail trade in Europe –  Diagnosis and future perspectives, Wydawnictwo Uniwersytetu Ekonomicznego w Katowicach, Katowice 2015.

	TEACHING METHODS
(divided into

face-to-face
and e-learning classes)
	Exercises involving the presentation of substantive issues, implementation of a project based on them, activating methods: e.g. case studies.
Multimedia audio presentations posted on the e-learning platform combined with discussions on the course forum, case studies, analysis of additional materials posted on the e-learning platform, individual work and team work.

	LEARNING AIDS
	TEACHING AIDS    Multimedia presentation, source texts, e-learning platform, examples from the real economy, case studies.

	PROJECT
(if implemented
as part of the course module)
	Project objective: to develop business planning skills by drawing up a comprehensive business plan, including market analysis, action strategy, marketing and financial plan.
Project topic: Business plan for a company
Project format: Multimedia

	FORM AND CONDITIONS OF PASSING
	Pass with a grade.
Requirements for passing:
- active participation in classes,
- completion and presentation of a team project (business plan) involving the development of a business concept,
- positive assessment of activity and involvement in group work.


* lecture-lecture, exercises- exercises, lab- laboratory, pr- project, e- e-learning.


