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	Field of study: Management Engineering

	Module/subject: Business Ethics

	Education profile: practical

	Level of education: first-cycle studies

	Number of hours
per semester
	1
	2
	3
	4

	
	I
	II
	III
	IV
	V
	VI
	VII

	Full-time studies
(lecture/excercises/lab/pr/e)*
	
	
	14 h lectures
	
	
	
	

	Part-time studies
(lecture/excercises/lab/pr/e)*
	
	
	
	
	
	
	

	Language of instruction
	English

	LECTURER
	[bookmark: _GoBack]

	FORM OF CLASSES
	Lectures

	SUBJECT OBJECTIVES

	To provide students with knowledge of business management ethics and selected elements of professional etiquette;
To enable them to acquire the skills to develop and apply codes of ethics in a business organisation;
To familiarise them with the principles of corporate social responsibility;
To introduce them to the role of a future professional and ethical manager.  

	Reference to learning outcomes
	Description of learning outcomes
	Method of verifying the learning outcome

	Programme learning outcome
	PRK
	
	

	KNOWLEDGE

	K_W06

	P6S_WG

	The student has advanced knowledge of selected issues concerning ethical theories and the role of ethical codes in business.
	Knowledge assessment – examination, discussion and questions during the lecture.

	Z_W10
	P6S_WK
	At an advanced level, the student defines and describes the principles of the functioning of the ethics system in the process of business management.
	

	SKILLS

	K_U01
	P6S_UW
	The student can take ethical principles into account in business and can apply a code of ethics.

	Exam covering  problematic issues.

	K_U05
	P6S_UW
	The student analyses and evaluates the functioning of the organisation and applies the principles of ethical management based on formal standards and good practices.
	

	SOCIAL COMPETENCES

	K_K02
	P6S_KR

	The student is prepared to adhere to ethical standards and etiquette.
	Assessment of the student's attitude in 
the process of acquiring knowledge, 
participation in discussions, formulating opinions, examination with questions

	Student workload (during teaching hours 1 hour = 45 minutes)**


	Full-time studies: 
attendance at lectures = 14 h
attendance at classes =
preparation for classes =
preparation for lectures = 9,5 h
preparation for assessment/exam = 10 h
completion of project tasks =
consultations = 2 h 
e-learning =
assessment/exam =
other – self-study =  
TOTAL: 37,5 h
ECTS points: 1,5
including practical classes: 0
	Part-time studies:
attendance at lectures =
attendance at classes =
preparation for classes =
preparation for lectures =
preparation for assessment/exam =
completion of project tasks =
consultations =
e-learning =
assessment/exam =
other – self-study =
TOTAL: 
Number of ECTS points: 
including practical classes: 


	PREREQUISITES 
	Basic information on social ethics and professional etiquette.

	SUBJECT CONTENT
(divided into
face-to-face
and
e-learning classes)
	Content delivered directly: 
• Philosophy and Ethics; Classification of ethical theories
• Main ethical concepts from ancient to contemporary times (e.g. Platonism, Epicureanism, Christian ethics, Kantianism, deontologism, utilitarianism, etc.) 
• Religious determinants of economic ethics – Buddhism, Islam, Judaism, Christianity
• Ethics and the free market. 
• Social and environmental responsibility of business 
• Company responsibility towards shareholders and employees
• The role of ethics in transparent business management
• Labour law and ethical issues
• Human resource management
• Professional codes of ethics
• Managerial etiquette in business

	OBLIGATORY LITERATURE

	• A. Crane, D. Matten, S. Spence, Business Ethics: Managing Corporate Citizenship and Sustainability in the Age of Globalization, 5th ed., Oxford University Press, Oxford 2019.
• Transparency International, Business Principles for Countering Bribery, aktualne wydanie.
L. P. Hartman, J. DesJardins, Business Ethics: Decision Making for Personal Integrity and Social Responsibility, 4th ed., McGraw-Hill Education, New York 2018.

	ADDITIONAL LITERATURE
	• DesJardins J. An Introduction to Business Ethics, McGraw, New York, 2019
• Griseri P, Seppala N. - Business Ethics and Corporate Social Responsability - Cengage Learning, Boston, 2010
OECD, OECD Guidelines for Multinational Enterprises, OECD Publishing, Paris, aktualne wydanie.

	SCIENTIFIC PUBLICATIONS OF PERSONS TEACHING CLASSES RELATED TO THE TOPICS OF THE MODULE
	Krzysztof Bielaj, Możliwości inwestycyjne a klimat gospodarczy w Republice Mołdawii po parafowaniu Pogłębionej i Kompleksowej Umowy o Wolnym Handlu (DCFTA) / Transport i Komunikacja.  2014, R.12, nr 1, s. 62-65. fot.3.

	TEACHING METHODS
(divided into
face-to-face
and e-learning classes)
	Lectures using PowerPoint presentations, case studies and discussions with students.

	LEARNING AIDS
	• Multimedia presentation
• Source texts

	PROJECT
(if implemented
as part of the course module)
	Not applicable

	FORM AND CONDITIONS OF PASSING
	Attendance and participation in classes, as well as a final test.
Examination in the form of a test.


* lecture-lecture, exercises- exercises, lab- laboratory, pr- project, e- e-learning.


