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	Number of hours
per semester
	1
	2
	3
	4

	
	I
	II
	III
	IV
	V
	VI
	VII

	Full-time studies
(lecture/excercises/lab/pr/e)*
	
	
	
	
	
	
	24 exercises

	Part-time studies
(lecture/excercises/lab/pr/e)*
	
	
	
	
	
	
	

	Language of instruction
	English

	LECTURER
	[bookmark: _GoBack]

	FORM OF CLASSES
	Exercises

	SUBJECT OBJECTIVES

	1. Understanding of theoretical foundations and significance of employer branding concept in human resource management and its impact on building organizational competitive advantage.
2. Development of skills in analyzing and evaluating organizational image as employer, with particular emphasis on factors influencing brand perception in digital environment.
3. Development of competencies in designing employer branding and e-recruitment activities, utilizing contemporary communication tools and social media.
4. Improvement of abilities to create coherent communication strategies supporting both recruitment processes and consolidation of positive organizational image as employer.
5. Development of attitudes favoring creativity, ethical approach to recruitment, and building organizational relationships based on mutual trust and engagement.

	

	Reference to learning outcomes
	Description of learning outcomes
	Method of verifying the learning outcome

	Programme learning outcome
	PRK
	
	

	KNOWLEDGE

	K_W01
	P6S_WG
	The student knows in advanced degree concepts and models of employer branding and e-recruitment.
	Moderated discussion, brainstorming

	K_W02
K_W05
	P6S_WG
P6S_WK

	The student understands the impact of employer image on HR processes and organizational strategy.
	Case study analysis, group exercises.

	SKILLS

	K_U05
K_U06
	P6S_UW
	The student is able to conduct employer image analysis and design corrective actions.
	Preparation and delivery of presentation.

	Z_U06
	P6S_UW
	The student is able to prepare and publish recruitment offer in e-recruitment tools.
	Preparation and delivery of presentation.

	SOCIAL COMPETENCES



	
Z_K02
	P6S_KR
	The student demonstrates awareness of organizational culture and internal communication importance.
	Presentation, observation of group work.

	K_K03
	P6S_K0
	The student is prepared for responsible and ethical shaping of employer image, considering impact of employer branding activities on social environment.
	Activity during classes.

	Student workload (during teaching hours 1 hour = 45 minutes)**


	Full-time studies: 
attendance at lectures =
attendance at classes = 24 h
preparation for classes = 10 h
preparation for lectures =
preparation for assessment/exam = 14 h
completion of project tasks =
consultations = 2 h
e-learning =
assessment/exam = 2 h
other – self-study =
TOTAL: 50 h
ECTS points: 2
including practical classes: 2

	Part-time studies:
attendance at lectures =
attendance at classes =
preparation for classes =
preparation for lectures =
preparation for assessment/exam =
completion of project tasks =
consultations =
e-learning =
assessment/exam =
other – self-study =
other (specify) =
TOTAL: 
Number of ECTS points: 
including practical classes: 

	PREREQUISITES 
	Basic knowledge of management, human resource management, and HR processes, including organizational communication and recruitment.

	SUBJECT CONTENT
(divided into
face-to-face
and
e-learning classes)
	Content delivered in a direct form:
1. Introduction to employer branding – what is employer brand and how it influences HR.
2. Elements of EB strategy – values, EVP (Employee Value Proposition), internal and external communication.
3. Employer brand life cycle – building, consolidation, rebuilding.
4. E-recruitment – definitions, tools, trends.
5. Creating effective job advertisements – language, graphics, personalization.
6. Social media in EB and recruitment – strategies.
7. Case studies analysis – EB campaigns in Poland and worldwide.

	OBLIGATORY LITERATURE

	1. Barrow S., Mosley R. (2005), The Employer Brand: Bringing the Best of Brand Management to People at Work, Wiley.
2. Jabłonowski M., Sander E. (2023) Employer branding. Praktyczny podręcznik
3. Lievens, F. i Slaughter, JE (2016). Wizerunek pracodawcy i branding pracodawcy: co wiemy i co musimy wiedzieć. Roczny przegląd psychologii organizacji i zachowań organizacyjnych , 3 (1), 407-440

	ADDITIONAL LITERATURE
	1. Kantowicz-Gdańska, M. (2009). Employer branding-kwestie definicji i modelu. Zarządzanie zasobami ludzkimi, (6), 55-65.
2. Biswas, MK i Suar, D. (2016). Uwarunkowania i konsekwencje budowania marki pracodawcy. Journal of Business Ethics , 136 (1), 57-72.
3. Leekha Chhabra, N., & Sharma, S. (2014). Employer branding: strategy for improving employer attractiveness. International journal of organizational analysis, 22(1), 48-60.
4. Deepa, R., & Baral, R. (2017). A comprehensive framework for implementing an effective employer brand strategy. Global Business Review, 18(3_suppl), S75-S94.

	SCIENTIFIC PUBLICATIONS OF PERSONS TEACHING CLASSES RELATED TO THE TOPICS OF THE MODULE
	1. Smolarek, M., & Dzieńdziora, J. (2022). Impact of Personal Branding on the Development of Professional Careers of Managers. European Research Studies Journal, XXV, Article Issue 1. https://doi.org/10.35808/ersj/2833
2. Buchelt, B., Ziębicki, B., Jończyk, J., & Dzieńdziora, J. (2021). The enhancement of the employer branding strategies of Polish hospitals through the detection of features which determine employer attractiveness: a multidimensional perspective. Human Resources for Health, 19, Article 77. https://doi.org/10.1186/s12960-021-00620-0
3. Kot-Radojewska, M., & Timenko, I. V. (2018). Employee loyalty to the organization in the context of the form of employment. Oeconomia Copernicana, 9, Article 3. https://doi.org/10.24136/oc.2018.026

	TEACHING METHODS
(divided into
face-to-face
and e-learning classes)
	In a direct form:
Mini-lectures introducing topics and systematizing knowledge; exercises, case studies, and tasks implemented in small teams and presentations.

In e-learning form: Not applicable.

	LEARNING AIDS
	PC computer, multimedia projector, whiteboard, sample tasks (cases)

	PROJECT
(if implemented
as part of the course module)
	

	FORM AND CONDITIONS OF ASSESSMENT
(divided into 
face-to-face classes and e-learning)
	Exercises/presentation – credit with grade.
Credit based on presentation, active performance of exercises during classes, and activity.


* lecture-lecture, exercises- exercises, lab- laboratory, pr- project, e- e-learning.


