	WSB University

	Field of study:  Management

	Course: Interpersonal Communication

	Educational profile: Practical 

	Education level:  I

	Number of hours per semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full -time studies

(L/C/lab/pr/e)
	20
	
	
	
	
	

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	
	
	

	CLASS LANGUAGE
	English


	LECTURER

	Dr hab. Iga Lehman

	FORM


	On-line classes

	COURSE OBJECTIVES
	The course develops students' interpersonal communication competence required for effective functioning in organisational and business environments. Students learn the basic concepts and principles of interpersonal communication, analyse communication processes and barriers, develop effective verbal and non-verbal communication skills, practise active listening, teamwork, assertive communication, and constructive feedback, and strengthen ethical awareness and professional communication behaviours.

	Reference to learning outcomes
	Description of learning outcomes  
	Verification of learning outcomes  

	Field-related learning outcome
	PQF
	
	

	Knowledge

	Z_W06
Z_W08


	P6S_WG

P6S_WG


	Knows and understands the psychological and social foundations of interpersonal communication and their role in explaining human behaviour in organisations.

Knows the principles of managerial communication and understands the importance of effective communication in leadership and team management.
	Discussion; final test
Discussion; case study

	Skills

	Z_U09
Z_U10
Z_U11
	P6S_UW
P6S_UO

P6S_UK
	Can communicate effectively, present arguments, negotiate, and use appropriate interpersonal communication techniques in professional situations.
Can work effectively in teams, organise communication within a group, and contribute to achieving common goals.

Can communicate clearly and professionally using appropriate management terminology and participate in discussions and presentations.
	Role play; case study
Group project; observation

Presentation; discussion



	Social competences

	Z_K01
Z_K03


	P6S_KK

P6S_KR
	Is ready to critically evaluate his/her communication skills and continuously improve interpersonal competence.

Is ready to fulfil professional roles responsibly by applying ethical principles of interpersonal communication in organisational settings.


	Observation; reflective task
Observation; case study

	Students’ own workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 

Participation in classes = 20
Preparation to classes = 8
Preparation to lectures = 

Preparation to an examination = 10
Project tasks =

Consultations = 2
e-learning = 

Credit/examination = 

others  (own work) = 

TOTAL: 40
ECTS points: 1.5
Including practical classes:20
	Part-time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

Consultations = 

e-learning = 

Credit/examination = 

others  (own work) = 

TOTAL: 

ECTS points: 

Including practical classes:



	PREREQUISITES

	English language proficiency at B2+/C1 level

	COURSE CONTENT

(Division into contact hours and e-learning)
	Content delivered in on-line format: 
Introduction to interpersonal communication (2 h) 

 Communication models and communication process (2 h) 

 Verbal communication in organisations (2 h)   Non-verbal communication (2 h) 

Active listening and effective questioning (2 h) 

Emotional intelligence and empathy in communication (2 h) 

Assertive communication and constructive feedback (2 h) 

Communication in teams and leadership communication (2 h) 

Conflict management and negotiation in organisations (2 h) 

Practical workshops: case studies, simulations and role plays (2 h)

	LITERATURE

(compulsory reading)
	DeVito, J. A. (2023). The Interpersonal Communication Book (16th ed.). Pearson. 

Adler, R. B., Proctor, R. F. (2021). Looking Out, Looking In (16th ed.). Cengage Learning. 

Stewart, J. (Ed.). (2022). Bridges Not Walls: A Book About Interpersonal Communication (12th ed.). McGraw-Hill.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Brown, B. (2018). Dare to Lead. Random House. 

Scott, K. (2019). Radical Candor. St. Martin's Press

Rosenberg, M. B. (2015). Nonviolent Communication: A Language of Life (3rd ed.). PuddleDancer Press. 

Stone, D., & Heen, S. (2015). Thanks for the Feedback. Penguin Books. 



	SCHOLARLY PUBLICATIONS BY PERSONS WHO CONDUCT CLASSES, WHICH ARE RELATED TO THE MODULE SUBJECT
	Lehman, I.M. (2024). Charismatic Leadership in Organizations: A Critique of Texts (1st ed.). Routledge. https://doi.org/10.4324/9781032625010   

Lehman, I.M. (2026). Voice and identity negotiation in academic publishing: A writing pedagogy for EAL doctoral students. TESOL Quarterly.

 http://doi.org/10.1002/tesq.70065
Lehman, I. M., & Tienari, J. (2025) What do you mean? Linguistic sensitivity and relational reflexivity in scholarly writing. Organization 32, 464-475. https://doi.org/10.1177/13505084241233956 
Lehman, I.M. (2025). The linguistic foundations of management: Insights across contexts. Discourses on Culture 24(2), pp. 7-9.  
Lehman, I. M., Bednarek, A., & Sułkowski, Ł.(2024).The role of reader-inclusive authorial voice in the process of academic socialization of Management and English Philology students. Ibérica, 47, 275-300  https://doi.org/10.17398/2340-2784.47.275
Lehman, I. M. (2024). Revisiting the Business Storytelling Paradigm: Why Writing on Business and Management Needs to Address the Concept of Writer Identity. In D. Boje and J. Saylors (Eds), A World Scientific Encyclopedia of Business Storytelling Set 2, Vol 3: Business Storytelling Communication (pp 89-109) https://doi.org/10.1142/9789811280924_0005
Lehman, I. M., Tienari, J., Hyland, K., & Alejandro, A. (2024). Forum: The Case for Reflexive Writing Practices in Management Communication and Organization Studies. Management Communication Quarterly, 38(3), 698-729.  https://doi.org/10.1177/08933189241227943 

Lehman, I. M., & Sułkowski, Ł. (2023). Reader perceptions of authorial voice in top-tier management journals: The case of doctoral students of management from Eastern Europe. Journal of Management Education, 47(4), 349–387. https://doi.org/10.1177/10525629231170619 
Lehman, I. M. (2022). Exploring identity positionings in scholarly texts on management. International Journal of Contemporary Management, 58(2), pp.1-8. https://doi.org/10.2478/ijcm-2021-0007
 Lehman, I. M. &  Gould, A. M. (2022). Power, control and domination: Reflections on the constraining power of socio-cultural and institutional discourses. Discourses on Culture 17(1), pp. 9-19.  

Lehman, I.M., Cybulska-Gómez de Celis, K. & Sułkowski, Ł. 2022d. Writing to make a difference: Discursive analysis of writer identity in research articles on management, Ibérica 44, pp. 155-178. https://doi.org/10.17398/2340-2784.44.155 
Lehman, I. M. & Morgan, C. (2021). Literature, Art and Management: Insights, Perspectives and Synergies. Discourses on Culture 16(2), pp. 9-20.       

 Lehman I. M. & Sułkowski. Ł. (2021). Representation of voice in English essays of non-native  students of business, Innovations in Education and Teaching International 58(2), pp. 168-181. doi.org/10.1080/14703297.2020.1712221.

	TEACHING METHODS

(Division into contact hours and e-learning)
	In face-to-face form:

interactive lectures 
guided discussion 
case study analysis 
 teamwork 
simulations and role plays 

 presentations 

problem-based learning

	TEACHING AIDS
	multimedia presentations 

MS Teams / Moodle 

authentic business case studies 

videos 

academic journal articles

	FORM AND CONDITIONS OF ASSESSMENT

(Division into contact hours and e-learning)
	Activity and participation – 10% 

Attendance – 10% 

Group project and presentation – 20% 

Final test – 60% 

Grading scale:

60–67% = 3.0 

68–75% = 3.5 

76–83% = 4.0 

84–91% = 4.5 

92–100% = 5.0




* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning
