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	Number of hours per semester
	1
	2
	3

	
	I
	II
	III
	IV
	V
	VI

	Full -time studies

(L/C/lab/pr/e)
	
	20e
	
	
	
	

	Part-time studies

(L/C/lab/pr/e)
	
	
	
	
	
	

	CLASS LANGUAGE
	niemiecki, angielski


	LECTURER

	
dr Michał Jakubski

	FORM


	e-learning

	COURSE OBJECTIVES
	To develop students' German language and communication skills, particularly in the fields of management and business, at the B2/B2+ level, through:

· expanding specialist business and management vocabulary; 

· developing proficiency in German grammar and spelling; 

· applying newly acquired grammatical and lexical structures in practical professional and communicative contexts.



	Reference to learning outcomes
	Description of learning outcomes  
	Verification of learning outcomes  

	Field-related learning outcome
	PQF
	
	

	Knowledge

	F_W01
	P7S_WG
	The student knows and understands, at an advanced level, the terminology and language structures characteristic of German at the B2–B2+ level, with particular emphasis on Business German (Wirtschaftsdeutsch). The student demonstrates command of complex grammatical structures, including subordinate clauses, the passive voice, zu-constructions, Konjunktiv II, and nominalization, in professional communication. The student understands and is able to produce complex spoken and written texts in professional contexts, particularly in the areas of education and professional development, business processes, business communication, and work organization. The student possesses an extensive specialist vocabulary related to business operations and professional communication.
	E-learning platform test.

	Skills

	F_U12


	 P7S_UK


	The student is able to independently plan and develop their language competences in Business German at the B2–B2+ level, using a variety of learning strategies and available educational resources.

The student is able to search for, analyse, and evaluate language materials and to develop practical communication skills in professional contexts, particularly in the areas of education and professional development, business processes, business communication, and work organization.

.


	E-learning platform test.

	F_U12
	P7S_UK
	he student is able to analyse and interpret written and spoken texts in Business German at the B2–B2+ level, identify their main ideas and arguments, formulate well-founded opinions, and actively participate in discussions in professional contexts.

The student produces coherent and logically structured spoken and written texts concerning, among other topics, education and professional development, business processes, business communication, and work organization, applying complex grammatical structures appropriate to the B2–B2+ level.


	E-learning platform test.

	Social competences

	F_K01


	P7U_K

7S_KK


	The student is able to apply their language knowledge to solve practical communication problems in professional environments, particularly in the field of Business German.
	E-learning platform test.

	Students’ own workload  (in didactic hours 1h did.=45 minutes)** 

	Full- time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

Consultations = 

e-learning = 

Credit/examination = 

others  (own work) = 

TOTAL:

ECTS points: 

Including practical classes:
	Part-time

Participation in lectures = 

Participation in classes = 

Preparation to classes = 

Preparation to lectures = 

Preparation to an examination = 

Project tasks =

Consultations = 

e-learning = 

Credit/examination = 

others  (own work) = 

TOTAL: 

ECTS points: 

Including practical classes:



	PREREQUISITES

	Knowledge of German grammar and the ability to produce written texts at a minimum level of A2+/B1.



	COURSE CONTENT

(Division into contact hours and e-learning)
	E-learning Course Content

1. Education and Professional Development (Ausbildung und Beruf)

Students acquire vocabulary related to education, qualifications, and career development. They learn to describe their educational background, professional experience, skills, and career plans, as well as to communicate effectively about employment and career opportunities. The module develops students' ability to communicate in contexts such as job applications, interviews, and professional self-presentation.

2. Business Processes (Betriebliche Abläufe)

Students expand their vocabulary related to business operations and workplace organization. They learn to describe company processes, employees' responsibilities, and organizational structures. The module develops communication skills required for discussing everyday professional tasks and workplace procedures.

3. Business Communication (Geschäftliche Kontakte)

Students acquire vocabulary associated with business communication and professional relationships. They learn to conduct formal conversations, establish and maintain business contacts, and use appropriate forms of professional etiquette. The module also develops competence in business correspondence and oral communication in professional settings.

4. Time Management at Work (Zeit im Arbeitsleben)

Students acquire vocabulary related to work organization, scheduling, and work-life balance. They learn to arrange meetings, schedule appointments, and describe their working day. The module develops communication skills necessary for time management and the effective organization of professional responsibilities.



	LITERATURE

(compulsory reading)
	Ros, L. und andere: Perspektive Deutsch. Kommunikation am Arbeitsplatz A2/ B1. Übungsbuch. Klett. Stuttgart 2014.

Olaszy, K., Pakozdine G. I.: Aktuelle Wirtschaftsthemen. Lehrbuch für die Mittel und Oberstufe (B2, C1). 

· Olka. Budapest 2007.

	OPTIONAL LITERATURE (including at least two items in English, either books or articles)
	Grigull I., Raven S.: Geschäftliche Begegnungen A2+. Schubert Verlag. Leipzig 2012.

Grigull I., Raven S.: Geschäftliche Begegnungen B1+. Schubert Verlag. Leipzig 2012.

Buscha A., Raven S. und andere: Entscheidungen. Deutsch als Geschäfts und Verhandlungssprache für Fortgeschrittene Lerner C1/C2. Schubert Verlag. Leipzig 2012.

Ros, L.: Perspektive Deutsch. Kommunikation am Arbeitsplatz A2/ B1. Kursbuch. Klett. Stuttgart 2014.

Olaszy, K.: Wirtschaftsdeutsch. Olka. Budapest 2007.

Eismann, V.: Wirtschaftskommunikation Deutsch. Langenscheidt. Berlin 2005.

Riegler-Poyet M. und andere: Das Testbuch Wirtschaftsdeutsch. Langenscheidt. Berlin 2005.

Farmache, A. und andere: Berufliches Deutsch B2. Das Training für Beruf und Alltag.  Klett. Stuttgart 2019.

Becker J. und andere: Deutsch am Arbeitsplatz A2/B1+. Cornelsen. Berlin 2013. 

Menschen im Beruf. Telefontraining. Hueber. 2017.

Erfolgreich im Beruf. B1. Cornelsen. Berlin 2019.

· 

	SCHOLARLY PUBLICATIONS BY PERSONS WHO CONDUCT CLASSES, WHICH ARE RELATED TO THE MODULE SUBJECT
	

	TEACHING METHODS

(Division into contact hours and e-learning)
	Teaching Methods (E-learning Component)

The e-learning component consists of individual online learning activities delivered through the educational platform. These activities include vocabulary, grammar, and communicative exercises designed for the B2–B2+ proficiency level. Students complete interactive exercises, work with written texts and audio materials, and develop their ability to comprehend and produce spoken and written communication in professional contexts.

The learning process also includes the independent analysis of learning materials, the consolidation of specialist business vocabulary, and the completion of problem-solving tasks related to communication in Business German.



	TEACHING AIDS
	Teaching resources: A computer with Internet access enabling the use of the Moodle e-learning platform and the completion of online learning activities. The course makes use of authentic teaching materials, including newspaper and magazine articles, trade publications, advertisements, job postings, and multimedia resources (audio and video recordings), which support the development of language competences in professional and business contexts.



	PROJECT

(if implemented in the framework of a classes module)
	Cel projektu:

Temat projektu:

Forma projektu:

	FORM AND CONDITIONS OF ASSESSMENT

(Division into contact hours and e-learning)
	To successfully complete the course, students are required to:

· actively participate in the e-learning activities; 

· successfully complete all tests available on the Moodle platform; 

· generate and submit to the instructor a report confirming the completion of all assigned e-learning activities by the specified deadline. 

Grading Scale

Percentage

Grade

50.1–60.0%

Satisfactory (3.0)

60.1–70.0%

Satisfactory Plus (3.5)

70.1–80.0%

Good (4.0)

80.1–90.0%

Good Plus (4.5)

90.1–100%

Very Good (5.0)




* L-lecture, C- classes lab- laboratory,  pro- project, e- e-learning
